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MEDIA MONITORING REPORT

Media monitoring during the election campaign for
the Early Elections for the Assembly of the Republic of
Kosovo (27 May - 6 June 2026) analysed election news
segments, televised debates and the communication of
political entities on Facebook. The purpose of the moni-
toring was to assess transparency, impartiality and equal
access in media coverage, as well as the quality of public
debate during the election campaign.

ELECTION NEWS
SEGMENTS

During the monitoring period, more than 11 hours of elec-
tion news segments were broadcast. PDK received the
largest share of media coverage (24%), followed by LDK
(23%), LVV (22%) and AAK (21%), while PSD and the Serbi-
an List received considerably less media space.

Within the election news segments, attention was focused
mainly on candidates for prime minister. Albin Kurti and
Bedri Hamza dominated individual coverage, while other
candidates for MP received considerably less television
space.

Although women candidates received 58% of the televi-
sion airtime in the category of candidates for MP, more
than 80% of this time was dedicated to one political figure,
Vjosa Osmani. This shows that higher numerical repre-
sentation was not accompanied by an equal distribution
of media exposure.

TELEVISED
DEBATES

Atotal of 171 political programmes and televised debates
were monitored. The debates were characterized by the
dominance of formats with only one political entity (94
programmes), while debates with direct confrontation
between entities were limited.

Gender representation was unbalanced: 81% of debate
appearances were men and only 19% were women. A
similar situation was recorded among analysts, where
only 11% of analysts and around 11% of appearances
were women.

The monitoring found that debates were dominated by
political accusations and personal confrontations, while
election programmes and the feasibility of promises were
addressed only to a limited extent. In some programmes,
cases of denigrating and labelling language were record-
ed, while moderators did not always intervene sufficiently
to prevent the deterioration of debates.

COMMUNICATION ON
FACEBOOK

Monitoring of the official Facebook pages of the five main
political entities showed major differences in digital com-
munication strategies. PDK concentrated almost all com-
munication around the figure of the leader, while LDK,
AAK and PSD promoted candidates for MP to a greater
extent. LVV followed a more balanced approach between
promoting the leader and other candidates.

The report recommends that media outlets increase
space for direct debates between political entities and
place greater focus on analysing election programmes
and verifying electoral promises. It also recommends
strengthening the role of moderators in maintaining stan-
dards of public debate, avoiding denigrating language and
ensuring more balanced gender representation among
debate participants and analysts. In digital communi-
cation, political entities should promote candidates and
programmes more evenly and avoid excessive personal-
ization of the campaign around the figure of the leader.

EARLY ELECTIONS FOR THE ASSEMBLY OF THE REPUBLIC OF KOSOVO

Levizja FOL monitored media during the election cam-
paign for the Early Elections for the Assembly of the Re-
public of Kosovo.

The monitoring includes a detailed analysis of traditional
media, with the aim of assessing transparency, impartial-
ity and equal access in the coverage of election activities.

The monitoring focused on the analysis of election news
segments and televised debates, combining quantitative
and qualitative data to assess media coverage of the cam-

paign.!

In the election news segments, the monitoring measured
media space dedicated to political entities, candidates for
prime minister/list holders, candidates for MP and gen-
der representation. For each of these indicators, broad-
cast minutes and the percentage of dedicated space were
measured in order to assess the balance of media cov-
erage.

In televised debates, the participation of political entities
and their representatives was monitored, including the
gender representation of participants.

In addition to quantitative data, a qualitative analysis of
debates was carried out to assess the topics addressed
by candidates, the way women were presented in the
media, whether they had the opportunity to present their
political programmes or were limited to topics related to
traditional gender roles, and the way they were treated by
moderators, analysts and other participants. The analysis
also included the identification of sexist language, den-
igrating or objectifying comments, and communication
dynamics during debates.

The monitoring covered election news segments and tele-
vised debates broadcast during the official election cam-
paign period, from 27 May to 6 June 2026.

MONITORING PERIOD AND HOURS

During this period, the following were
monitored:

SELECTION OF TELEVISION CHANNELS

During the election campaign, 11 television
channels in Albanian and Serbian were
monitored, based on audience and
territorial coverage across Kosovo.

The television channels selected for
monitoring were:

The monitoring of these television
channels focused on:

1 TV MOST and RTK2 were exceptions, as no election debates were broadcast during the monitoring period, making direct analysis of political confron-

tation in studio impossible.
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In a democratic society, freedom of expression and me-
dia freedom are the foundation for an open and pluralistic
public debate, based on the principles of the rule of law
and the fundamental rights of citizens. Accordingly, the
Constitution of the Republic of Kosovo guarantees free-
dom of expression and freedom of the media in Article 42,
creating a strong basis for the protection of these rights.

In addition to the Constitution, the Assembly of Kosovo
and other relevant institutions have adopted a series of
laws and sub-legal acts regulating the media sphere.

The Law on the Independent Media Commission, adopt-
ed in March 2012, defines the competences of the Inde-
pendent Media Commission (hereinafter: IMC) with the
aim of promoting the development of a sound market for
audiovisual media services that serve all citizens of the
Republic of Kosovo.?

According to Article 3 of this law, the IMC is an indepen-
dent body competent for regulating, managing and su-
pervising the frequency spectrum. The IMC regulates
the rights, obligations and responsibilities of natural and
legal persons that provide audio and audiovisual media
services, including online media.

Broadcasting policy, as defined by law, must comply with
international broadcasting standards and respect human
rights. In this context, European standards, including the
European Commission’s AVMS Directive, primarily define
how democracy, the rule of law and freedom of expres-
sion are safeguarded in the media space.

In December 2024, the IMC issued the Regulation on the
Obligations of Media Service Providers during the Elec-
tion Campaign, which aims to ensure an impartial and
transparent media environment during the election pe-
riod by guaranteeing balanced and objective information

for all certified political entities. It defines the obligations
of providers to respect standards of freedom of expres-
sion and to ensure equal representation in programmes,
while also regulating political advertising through clear
time and content restrictions. The regulation also pro-
vides monitoring mechanisms and disciplinary measures
for violations by the IMC, with the aim of safeguarding the
integrity of the electoral process.?

Furthermore, this regulation provides that the space
broadcasters may sell to political entities for advertising is
six hours within the period from 12:00 to 24:00. Broadcast-
ers must offer this space equally to all certified entities.

The quantitative limit of political broadcast time for one
certified political entity within one day is 90 minutes.

The regulation also requires all media service providers
(MSPs) to keep separate daily logs for free access and ad-
vertising time sold to each certified political entity. Under
the regulation, these logs must be submitted on Monday
for the previous week, while the IMC may impose sanc-
tions on MSPs that fail to submit them.

The Regulation on Commercial Audio and Audiovisual
Communications, adopted by the IMC in December 2023,
prohibits product placement in political programmes. This
provision aims to preserve the independence of political
content and prevent different interests from influencing
debates and the information provided to the public.*

The Law on General Elections, adopted in June 2023, reg-
ulates the issue of media during the election campaign.
Article 48 of this law states that “all media shall ensure
that all certified political entities are represented fairly
and impartially in programmes during the election cam-
paign, and all broadcast media shall provide all certified
political entities with fair and impartial access to political

2 Law No. 04/L-44 on the Independent Media Commission, Official Gazette of the Republic of Kosovo, 2012.
3 Independent Media Commission, Regulation 2024/03 on the Obligations of Media Service Providers during the Election Campaign, 16 December

2024.

4 IMC - 2023 - 02 Regulation on Commercial Audio and Audiovisual Communications.
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discussion programmes and debates”.

Article 49 of this law sets out the general rules for politi-
cal advertising on radio and television, limiting the dura-
tion of political advertising spots to a maximum of two (2)
minutes (120 seconds).

In addition, under the law, broadcasters that decide to of-
fer paid political advertising space are required, during
the campaign period, to provide a minimum amount of
free broadcast time to each certified political entity, there-
by ensuring equal access.

Furthermore, Article 52 of this law strictly prohibits the
broadcasting or publication of any material related to
election campaign activities during the period that begins
24 hours before the opening of polling stations and lasts
until their official closure. These provisions aim to pre-

serve media neutrality and prevent undue influence on
voters in the final stage of the electoral process.

This law introduced several changes compared to the
previous law adopted in June 2008. The new law provides
for the IMC's obligation to regulate online publications
throughout the electoral process through sub-legal acts
and has strengthened the IMC's role in monitoring media
during the election period.®

5 Assembly of the Republic of Kosovo, Law No. 03/L-073 on General Elections in the Republic of Kosovo.
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The general media monitoring data during the election
campaign include the analysis of election news segments
and televised debates broadcast during the official cam-
paign period, from 27 May to 6 June 2026. During this pe-
riod, more than 11 hours of election news segments and
183 hours of televised debates were monitored.

In election news segments, the monitoring measured
media space dedicated to political entities, candidates for
prime minister/list holders, candidates for MP and gen-
der representation. In televised debates, the monitoring
measured the participation of political entities and their
representatives, including gender representation, as
well as the level of discussion of political entities’ pro-
grammes.

The results presented below provide a general overview
of the level of transparency, impartiality and equal access
in the media space during the election campaign for the
Early Elections for the Assembly of the Republic of Koso-
vo held on 7 June 2026.

Election news segments

According to the monitoring results, PDK had the longest
total party coverage with 162 minutes (24%), followed by
LDK with 159 minutes (23%), LVV with 148 minutes (22%),
AAK with 141 minutes (21%) and PSD with 44 minutes
(6%), while the Serbian List had 17 minutes (3%). All oth-
er political entities combined received only 11 minutes of
media space, representing around 2% of total coverage.

Political entity (® Minutes

PDK 162 min
LDK 159 min
Lvv 148 min
AAK 141 min
PSD — 44 min
Serbian List -_— 17 min

Within party news segments, candidates for prime min-
ister dominated the space: 74 minutes were dedicated
to Albin Kurti alone and 65 minutes to Bedri Hamza. The

ratio between candidates for PM (more than 225 minutes
in total) and other candidates for MP (around 65 minutes)
shows a strong focus on party leaders.

Candidate C'-) Minutes

Albin Kurti (LVV)

74 min

Bedri Hamza (PDK)
Ardian Gjini (AAK)
Lumir Abdixhiku (LDK) —

Dardan Molliqaj (PSD) -_—

10

65 min

40 min

35 min

11 min
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Gender representation of candidates for MP in election
news segments shows a slight advantage for women,
who received 58% of television airtime, compared with
42% for men candidates.

However, this advantage in women's representation does
not reflect an equal distribution of media space among
women candidates. Of around 38 minutes of television
time dedicated to women candidates, more than 31 min-
utes, or over 80%, were dedicated to Vjosa Osmani, in
her capacity as candidate for President and list holder.
Meanwhile, all other women candidates together received
slightly more than six minutes. This shows that the higher
representation of women in quantitative terms was main-
ly influenced by the coverage of a single political figure
and does not reflect an equal distribution of media space
among all women candidates.

On the other hand, among men candidates, former AAK
chair Ramush Haradinaj received more than 11 minutes
of space in election news segments, while around 16 min-
utes were dedicated to other men candidates. This shows
that, even though women had a quantitative advantage in
representation, media space remained concentrated on
high-profile political candidates, limiting the visibility of
other women and men candidates.

Televised debates

Monitoring of election debates and interviews on the
television channels included during the campaign for the
2026 Parliamentary Elections identified several key find-
ings. First, the debates were characterized by the dom-
inance of individual formats, with fewer cases of direct
confrontation between political entities. Second, discus-
sions focused more on accusations, counter-accusations

65 min 38 min >31 min 27 min >11 min

Candidates Women Vjosa Men Ramush
for MP candidates Osmani candidates Haradinaj

and political polemics than on presenting and compar-
ing election programmes. Third, low representation of
women was recorded both among debate participants
and on analyst panels. Fourth, in several programmes,
problematic language was recorded from analysts and
participants, including denigrating and stereotyping lan-
guage. Finally, debates offered little space for verifying
and critically testing the feasibility of political promises
and programmes, causing the discussion to focus mainly
on political clashes rather than public policy analysis.

In most television channels, debates were conducted
through a combination of political confrontations, indi-
vidual interviews with candidates and discussions with
analysts. This created opportunities for political entities
to present their positions, but at the same time in some
cases limited direct confrontation between candidates
and comparison of alternatives in the same space. In sev-
eral television channels, analyst formats occupied a con-
siderable part of the discussion, orienting debate more
towards analysis of political strategies, electoral percep-
tions and relations between parties. TV MOST and RTK2
were exceptions, as no election debates were broadcast
during the monitoring period, making direct analysis of
political confrontation in studio impossible. In these cas-

es, election coverage was carried out mainly through
election news segments and news items, where no signif-
icant violations of professional standards were identified.

In terms of the language used, one of the main findings
of the monitoring is that problematic language did not
come only from political candidates, but in some cases
also from analysts and from the way debates were man-
aged in studio. Beyond ordinary political criticism, some
debates featured accusatory, disparaging and delegiti-
mizing language that shifted discussion away from po-
litical arguments towards personal attacks and labelling
of opponents.
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The most visible cases were recorded in formats with
analyst panels, where the language used exceeded the
boundaries of critical debate. From the beginning of the
campaign, cases were recorded in which voters or certain
social categories were described with derogatory terms
such as “beggars” and “parasites”, while formulations
such as “political filth” were also used to characterize
institutional opponents. In subsequent debates, strong
clashes between panellists, frequent interruptions and
degrading expressions were observed, including labels
such as “fool”, “vile”, “ignorant”, “illiterate”, “unscrupu-
lous liar” and “donkey”. These cases show that at certain
moments the debate space itself turned from a forum for
political analysis into an arena of personal confrontation.

An important element in this regard was the role of mod-
erators. In most debates, moderators played an active
role in guiding discussion and preserving the structure of
programmes, but in some cases intervention was insuffi-
cient to prevent the escalation of inappropriate language.
Some clashes between analysts and guests continued for
long periods without effective intervention, allowing the
normalization of personal labelling and denigrating lan-
guage. In certain cases, problematic formulations were
used without immediate editorial distancing or correction,
which lowered the standard of public communication.

Political candidates also used language in certain cases
that went beyond ordinary political criticism. Personal la-
bels, accusations of abuse of power, allusions to links with
hidden interests or with the country’s “enemies”, and for-
mulations presenting the opponent not simply as another
political alternative but as a negative factor for the state
or society were recorded. These cases did not constitute
a systematic pattern of hate speech, but they contributed
to a more polarized climate and a weaker focus on public
policy argumentation.

Overall, the debates were not characterized by systematic
cases of hate speech, sexist language or direct inciting
calls against social groups. However, in many cases harsh
political language was recorded, built around labelling,
accusations and delegitimization of opponents. Terms
and formulations related to “state capture”, “authoritar-
ianism”, “deception”, “manipulation”, “corruption”, “vote
buying”, “misuse of institutions” and “political bargaining”
were often used as general political characterizations, not
always accompanied by sufficient argumentation or ver-
ification in studio.

An important characteristic of the campaign was the per-
sonalization of political debate. In many debates, discus-
sion focused on political leaders, candidates’ reputations,
past conflicts, possible coalitions and responsibility for in-
stitutional crises, more than on comparing programmes.
Topics such as the election of the President, the function-
ing of institutions, political blockages and relations be-
tween parties occupied considerable space, making the
campaign more a contest over political perception and
less over concrete governing alternatives.

v

On most television channels,
debates have been conducted
through a combination of political
confrontations, individual interviews
with candidates, and discussions
with analysts. This has created
opportunities for political entities

to present their positions, but at the
same time has limited in some cases
the direct confrontation between
candidates and the comparison of
alternatives in the same space.
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As regards programmatic discussion, debates addressed a
wide range of issues of public interest, including the econ-
omy, wages, prices, VAT, pensions, social policies, energy,
health care, education, justice, security, the diaspora, Eu-
ro-Atlantic integration and economic development. In some
cases, more structured proposals were presented, espe-
cially when the discussion involved candidates or experts
with direct knowledge of the relevant sectors. These cases
offered more technical argumentation, analysis of concrete
problems and clearer ideas for public intervention.

However, in most debates political programmes were
not addressed at a full analytical level. Promises were
presented mainly as strategic objectives or electoral
commitments, while they were rarely accompanied by
detailed explanations of financial cost, funding sources,
implementation timelines, institutional capacities and
necessary legal changes. This created a gap between the
presentation of political visions and the analysis of the
concrete way in which they could be implemented.

One of the most repeated weaknesses of the debates
was the lack of sufficient verification of electoral promis-
es. Large projects in energy, infrastructure, social policy,
wage increases, public investments and institutional re-
forms were often discussed without being fully analysed
from budgetary and legal perspectives. In many cases
the key questions were missing: how much a proposed
measure costs, where it will be financed from, which in-
stitution will implement it, what legal obstacles exist and
within what timeframe it can be achieved.

Another aspect identified was the difference between
television formats. Debates with candidates or experts
more often produced more concrete discussions on public
policies, while panels with analysts tended to focus more
on political strategies, electoral perceptions and clashes
between political actors. In some cases, panels were also
accompanied by harsher language and personal debates,
weakening the analytical role of the discussion.

Overall, the monitoring shows that the 2026 televised
campaign was less characterized by direct insults and
open hate speech, but continued to be dominated by po-
larizing, accusatory and often delegitimizing rhetoric. Po-
litical programmes were present in the debate, but were
not always at the centre of the discussion. Television
channels created space for political confrontation, but in
many cases the debate developed more as a contest over
the interpretation of blame and political responsibility

than as an opportunity for citizens to compare clear and
well-argued governing alternatives.

Inthis sense, the main finding of the monitoring is that the
principal challenge of televised debates was not the ab-
sence of political topics, but the lack of a debate structure
that would require political entities to explain more clear-
ly what they promise, how much it costs, how it will be
implemented and who is responsible for implementation.

Structure and inclusion in televised
debates

During the period 28 May - 6 June, 11 television channels
were monitored, with a total of 171 political programmes
and televised debates broadcast. The collected data show
an absolute dominance of formats with only one politi-
cal entity (94 programmes), followed by those with the
exclusive presence of analysts (45 programmes). This
monitoring shows a marked lack of direct programmatic
confrontation: only 24 cases involved interaction between
different political forces, of which 15 programmes includ-
ed multiple entities and only 9 were direct duels between
two parties.

During this period, PDK candidates participated in 56 de-
bates, followed by LDK candidates with 49 debates, AAK
with 36, PSD with 27 and LVV with 23 debates.
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Programme type Party participation

With one entity/candidate - 94
Analysts only - 45
Multiple entities - 15

Debate between two entities/
candidatese -9

Other format - 8

Regarding gender representation in televised debates,
the monitoring shows a clear dominance of men com-
pared with women. Of a total of 200 appearances by polit-
ical representatives, 162 or 81% were men, while only 38
or 19% were women. These data show that women had

Men

162 (81%) = Men m Women

Analysts also participated in televised debates in the
monitored media. Of 82 analysts, nine were women (11%)
and 73 were men (89%). In total, 249 appearances were
recorded, with women analysts having 27 appearanc-
es (10.8%) and men analysts 222 appearances (89.2%).
These data show a significantly higher representation
of men analysts, both in terms of the number of persons
engaged and the number of appearances in televised de-
bates.

Monitoring of official Facebook pages

Monitoring of the official Facebook pages of the five main
political entities (AAK, PSD, LVV, LDK and PDK) identified
clear differences in how entities distributed attention be-
tween leaders and other candidates for MP. Some entities
built their communication mainly around the figure of the
leader, while others promoted the election list and their
candidates to a greater extent.

PDK - 56
LDK - 49

AAK - 36

PSD - 27

LVv-23

considerably lower visibility in election debates, with few-
er opportunities to present their programmes, positions
and political priorities to the public. As a result, televised
debates did not provide balanced gender representation
among participants during the election campaign.

Women
38 (19%)

PDK showed the highest level of personalization of com-
munication: out of 48 posts in total, 45 were dedicated to
the leader and only two to candidates for MP. On the other
hand, PSD did not publish any post about the leader, ded-
icating 10 posts to candidates for MP. LDK published 122
posts, of which 35 were about the leader and 57 about
candidates, while AAK, out of 114 posts in total, dedicated
37 to the leader and 50 to candidates for MP. LVV pub-
lished 112 posts, with 18 dedicated to the leader and 16
to candidates for MP.

The findings show that PDK based its communication
dominantly on the figure of the leader, while LDK, AAK
and PSD placed greater emphasis on promoting candi-
dates for MP. LVV followed a more balanced approach,
promoting both the leader and other candidates, although
a considerable share of posts was dedicated to general
campaign activities and content that did not focus directly
on individual promotion of candidates.

EARLY ELECTIONS FOR THE ASSEMBLY OF THE REPUBLIC OF KOSOVO

RADIO TELEVISION OF KOSOVO (RTK)

Election news segments

RTK provided relatively balanced coverage for the four main political entities. Within this group, LDK had the largest
space with 56 minutes, while AAK had the smallest with 43 minutes, showing a relatively limited difference in their cov-
erage. On the other hand, PSD had only 3 minutes of space in election news segments, creating a significant difference
compared with the four main entities. Throughout the campaign period, RTK broadcast two editions of election news
segments per day.

Political entity ® Minutes

LDK 56 min
PDK 55 min
Lvv 53 min
AAK 43 min
PSD - 3 min

Within party news segments, candidates for prime minister dominated individual space. Albin Kurti led with 32 minutes,
slightly ahead of Bedri Hamza, who had 30 minutes, and clearly ahead of the others. PSD had only 1 minute of personal
coverage of its candidate for prime minister.

Candidate (® Minutes

Albin Kurti (LVV) 32 min
Bedri Hamza (PDK) 30 min
Ardian Gjini (AAK) — 17 min
Lumir Abdixhiku (LDK) — 16 min
Dardan Molligaj (PSD) ‘ 1 min

Candidates for MP received around 22 minutes, a time dominated by Vjosa Osmani (13 minutes) and Ramush Haradinaj
(8 minutes), while candidate Albulena Haxhiu received less than one minute.

15
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Televised debates

RTK organized election debates divided according to spe-
cific themes, aiming to provide political entities with space
to present their programmes, priorities and alternatives
for key public issues. Organizing debates by fields aimed
to orient the discussion towards the confrontation of po-
litical offers. However, in many cases political entities
did not send representatives, although it was announced
before each programme that all parties had been invit-
ed. Vetevendosje participated in only one programme,
through an interview with candidate for prime minister
Albin Kurti, without direct confrontation with political op-
ponents or analysts.

Monitoring of election debates shows that the campaign
was characterized by a combination of the presentation
of programmatic alternatives and strong political clashes.
Key public topics were addressed, but in many cases dis-
cussion shifted from analysis of concrete policies towards
criticism of political opponents, accusations and general
assessments of governance.

A repeated feature was the use of harsh political lan-
guage, labels and denigrating formulations towards oppo-
nents. In different debates, accusations and expressions
such as “theft”, “energy mafia”, “plunder”, “deception”,
“dictatorship”, “authoritarian ambition”, as well as allega-

tions of abuse of power or weakening of institutions, were
used. Although no cases of hate speech or discriminatory
language against specific groups were identified, the use
of confrontational rhetoric affected the quality of public
debate.

As regards discussion of political programmes, the de-
bates offered space for presenting alternatives in areas
such as energy, security, health care, education, digitaliza-
tion and the economy. Concrete proposals were present-
ed, including the construction of new energy capacities,
increased investment in defence, changes in tax policies,
operationalization of health insurance, reform of voca-
tional education and development of e-governance plat-
forms. However, discussion was often interrupted by po-
litical clashes, criticism of past and current governments,
and debates over institutional responsibility. As a result,
the presentation of programmatic offers in many cases
remained partial or was used as a basis for political con-
frontation.

EARLY ELECTIONS FOR THE ASSEMBLY OF THE REPUBLIC OF KOSOVO

Political promises were presented mainly as strategic
commitments, while analysis of costs, funding sources,
timelines and the legal basis for their implementation
was limited. Some proposals had more structured ele-
ments, such as those on digitalization of health care or
justifications for financing social policies through tax
changes, but in most cases detailed analysis of financial
and institutional feasibility was lacking. The treatment
of legal barriers was also quite limited; except in cas-
es where the absence of laws for the defence industry
was discussed or it was acknowledged that adopting the
health insurance law alone is not sufficient without practi-
cal implementation mechanisms, legal and constitutional
arguments remained mainly at the level of political inter-
pretations.

Structure and inclusion in televised debates

Overall, the debates highlighted important issues for cit-
izens and identified differences between political offers,
but the televised campaign was characterized by a gap
between general visions and concrete implementation
plans. Confrontational rhetoric and inter-party accusa-
tions occupied considerable space, causing the analysis
of programmes and promises to remain less in-depth
than the political confrontation between entities.

On RTK, debates with analysts only dominated, with 10 debates, while debates with one entity/candidate, debates with
multiple entities and duels between two entities each appeared in four debates.

PSD participated in 8 debates, AAK in 7, PDK in 6, LDK in 4 and LVVin 1 debate.

Programme type Party participation

Analysts only - 10
One entity - 4
Multiple entities - 4

Debate between two entities/candidates - 4

Of 26 candidate appearances, only 3 were women (12%).

PSD-8

AAK -7

PDK - 6

LDK - 4

LWV -1

Six analysts participated in RTK televised debates, one woman (16.7%) and five men (83.3%). Together they had 31 ap-
pearances, with the woman analyst appearing nine times (29%) and men analysts 22 times (71%).
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KOHAVISION

Election news segments

KTV provided balanced coverage. The five main parties had almost identical space, with only a four-minute difference
between the party with the most coverage and the party with the least coverage.

Political entity Minutes

LDK 21
Lvv 21
PDK 21
AAK 20
PSD 18

KTV did not separately present individual speeches or statements by candidates for prime minister and other candidates
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However, despite the presentation of several concrete
alternatives, many proposals remained at the level of
general objectives. Analysis of financial costs, funding
sources, implementation timelines and institutional ca-
pacities was often limited. Legal aspects were also treat-
ed only partially, with little discussion of legal obstacles,
implementation mechanisms or the necessary normative
changes for realizing promises.

Structure and inclusion in televised debates

Overall, KTV's campaign coverage created space for pre-
senting political offers and discussing important public
issues, but debate dynamics were often characterized
by political clashes and reciprocal assessments among
entities. As a result, programmes and promises were ad-
dressed to a considerable extent, but not always with the
necessary level of analysis of their practical, financial and
institutional feasibility.

KTV broadcast 9 debates lasting around 11 hours. The format favoured multi-entity debates - 5 of the 9 sessions includ-
ed two or more parties, making KTV one of the television channels with the highest level of direct confrontation between
candidates.

Programme type Party participation

for MP in the election news segments broadcast during the monitoring period.

Televised debates

KTV covered the election campaign through a combina-
tion of news segments, debates and political interviews.
Through the election programme “Elections on Koha", the
television channel created space for representatives of
political entities to present their positions, programmes
and alternatives, organizing discussions by specific
themes such as the economy, justice, health care, educa-
tion, energy and foreign policy. Before the programmes,
it was emphasized that invitations had been sent to all
political entities to delegate their representatives.

Monitoring of debates and interviews shows that the tele-
vised campaign was characterized by a combination of
programmatic discussions and political clashes. Although
debate topics were oriented towards concrete public is-
sues, in many cases discussion shifted from analysing
alternatives towards criticism of governance, political
responsibility, possible coalitions and the positioning of
entities towards the electorate. This caused part of the
debate to focus more on the exchange of accusations and
counter-arguments than on detailed comparison of pro-
grammes.

In terms of the language used, a mostly critical and con-
frontational discourse was recorded, with personalization
and political labelling of opponents. In some cases, polit-
ical representatives presented opponents as responsible
for institutional failures, lack of results or wrong policies.
Although no cases of hate speech, sexist language or dis-
criminatory attacks against specific groups were record-
ed, the use of harsh rhetoric shifted the focus from policy
argumentation towards political confrontation.

As regards political programmes, debates included con-
crete discussion in several fields. Education was among
the topics in which policies such as early education, kin-
dergartens, vocational education, full-day learning, stu-
dent results and inclusion of children with special needs
were addressed more broadly. In health care, health in-
surance, the health information system, essential med-
icines, primary care and preventive measures were
discussed. In the economy and energy, fiscal policies, in-
vestments, social schemes and energy capacities were
addressed, while foreign policy focused mainly on rela-
tions with international allies, dialogue with Serbia and
integration processes.

Multiple entities - 5 PDK - 6
One entity - 4 PSD - 6
AAK - 4
LDK - 4
LVV -3

With 5 women out of 23 appearances (22%), KTV was among the television channels with above-average gender rep-

resentation.

Men

18 (78%) = \WWomen

Women
5 (22%)

During the monitoring period, KTV did not engage analysts in televised debates.
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Election news segments

T7 broadcast only around 28 minutes of election news segments. Coverage was relatively balanced among the main
parties, with PDK (9 minutes) slightly ahead of LDK (7 minutes).

Political entity Minutes

PDK 9

LDK 7

AAK 5

Lvv 5

IRDK 1 mmmn
Egyptian Liberal Party >1 un

As regards candidates for prime minister, Bedri Hamza and Lumir Abdixhiku had similar coverage (around 3 minutes
each). Albin Kurti had less than one minute.

Candidate Minutes

Bedri Hamza (PDK) >3

Lumir Abdixhiku (LDK) 3

Ardian Gjini (AAK) 1 [ ——
Albin Kurti (LVV) <1 [Ha—

At the level of candidates for MP, individual coverage was limited. Women candidates received slightly more than 3 min-
utes, of which almost 2 minutes were for candidate Vjosa Osmani, while men candidates received less than one minute.

Televised debates

EARLY ELECTIONS FOR THE ASSEMBLY OF THE REPUBLIC OF KOSOVO

in maintaining communication standards by participants
themselves and through moderation.

Political candidates also used, in certain cases, labels, com-
parisons and accusations that exceeded the boundaries of
ordinary political criticism. Statements that stigmatized po-
litical opponents, allusions to links with the country’s “ene-
mies”, and formulations that shifted debate away from public
policies towards personal discrediting were identified.

As regards political programmes, the monitoring identi-
fied some of the most concrete and detailed discussions
of the campaign, particularly in the areas of health care,
energy, the economy and fiscal policies. Proposals relat-
ed to medicine supply, management of the health system,
development of energy capacities, tax policies and busi-
ness support were presented. However, a considerable
share of television time was dominated by political po-
lemics, debates on past developments and attacks on op-
ponents, limiting space for direct comparison of program-
matic alternatives.

Political promises were presented mainly as objectives
and strategic commitments, but in most cases analysis

Structure and inclusion in televised debates

of costs, concrete sources of funding and assessments of
whether they are feasible within the existing legal frame-
work or require legal and institutional changes for im-
plementation were missing. Promises such as reducing
VAT, increasing wages, energy investments, infrastruc-
ture construction or expanding subsidies were discussed
without sufficient explanations of their budgetary impact,
implementation timelines and the legal framework nec-
essary for implementation. As a result, the debate offered
clear diagnoses of the country’s main problems, but few-
er explanations of the concrete way proposed solutions
would be implemented.

Overall, “Pressing” reflected a campaign in which polit-
ical confrontation and confrontational rhetoric occupied
considerable space, while higher-quality debates took
place when participants offered professional expertise
and arguments based on concrete data. The monitoring
shows that, despite the presentation of some program-
matic alternatives, insufficient challenging of problematic
language and insufficient verification of the feasibility of
promises limited the public’s ability to make a more in-
formed assessment of political offers.

T7 broadcast 35 debate sessions with around 29.5 hours in total. However, the large quantity did not bring format diversity:
25 of the 35 sessions were individual presentations, without any direct confrontation between parties during the entire

campaign.

Candidates from PDK and LDK each participated in 10 debates, candidates from AAK in 4 debates, and candidates from

LVV and PSD in one debate each.

Programme type Party participation

Monitoring of the programme “Pressing” on TV7 during
the period 28 May - 6 June 2026 highlighted a campaign
characterized by a combination of programmatic discus-
sions and strong political clashes, where the quality of
debate varied significantly depending on the format of
the programme and the profile of participants. Individual
interviews with candidates more often produced concrete
discussions on public policies, while analytical panels
were accompanied by a higher level of polarization and
verbal confrontation.

In terms of the language used, one of the main findings
is that problematic language appeared not only from po
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litical candidates, but also from the analysts themselves.
From the first night of the campaign, one analyst referred
to poor voters as “beggars” and “parasites”, describing
them as “politically poorly educated” categories, while the
term “political filth” was also used to characterize gov-
ernance. In subsequent debates, continuous arguments
between analysts, use of degrading labels and discus-
sions around statements that stigmatized certain regions
of Kosovo were identified. The peak of problematic lan-
guage was recorded on 1 and 4 June, when terms such
as “fool”, “vile”, “ignorant”, “illiterate”, “unscrupulous liar”
and “donkey” were used in studio. These cases show a
high level of degradation of public debate and difficulty

With one entity/candidate - 25 PDK-10

Analysts only - 5 LDK-10

Other format -5 AAK - 4
LV -1
PSD -1

Of 26 candidate appearances, 22 were men, and 4 were women (15%).

Men

22 (85%) = Men = Women

Eleven analysts participated in T7 televised debates, one woman (9.1%) and ten men (90.9%). Together they had 33
appearances, with the woman analyst having three appearances (9.1%) and men analysts 30 appearances (90.9%). 21
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LAN KOSOVA

Election news segments

Klan Kosova broadcast around 103 minutes of election news segments. LDK received 28 minutes of coverage, AAK 27
minutes, PDK 24 minutes, LVV 22 minutes and PSD 1 minute.

Political entity Minutes

LDK 28
AAK 27
PDK 25
LvVv 21
PSD 1 .

As regards candidates for prime minister, Albin Kurti had the highest coverage, with more than 10 minutes (more than
all other candidates combined), followed by Bedri Hamza with 4 minutes, Lumir Abdixhiku with 3 minutes, and Dardan
Molligaj and Ardian Gjini with less than one minute each.

Candidate Minutes

Albin Kurti (LVV) 10

Bedri Hamza (PDK) 4 T ——
Lumir Abdixhiku (LDK) 3 snmEEEEEE
Dardan Molligaj (PSD) <1 =

Ardian Gjini (AAK) <1 un

Candidates for MP received nearly 6 minutes, of which Vjosa Osmani received nearly 5 minutes, while Ramush Hara-
dinaj and Shukri Buja received less than one minute each.

Televised debates

Monitoring of election debates and interviews on Klan ~ P0”, “dictatorship” and “autocracy”, as well as accusations
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atic cases of hate speech against social groups or sexist
language were identified, the use of this rhetoric lowered
the quality of debate and shifted attention from policies
towards personal attacks and political polarization.

As regards political programmes, the debates included
discussions on the economy, energy, security, foreign
policy and institutional reforms. In some cases concrete
proposals were presented, such as investments in energy,
fiscal policies, increased security capacities and reforms
in education and health care. However, a considerable
part of the discussion focused on diagnosing problems
and criticizing governance, while alternatives for solu-
tions were often less elaborated.

Some appearances offered more structured analysis,
especially when debates involved candidates or experts
with direct knowledge of the relevant sectors. In these
cases, discussion included technical arguments, costs,
institutional capacities and concrete implementation
mechanisms. However, in most debates programmes
were presented at the level of general objectives, with-
out full explanations of financial sources, implementation

Structure and inclusion in televised debates

timelines and legal obstacles.

Regarding political promises, analysis of budgetary and
legal support was one of the main shortcomings of the
campaign. Some proposals were accompanied by clearer
calculations and financial arguments, but most commit-
ments remained declarative, without specifying funding
sources, fiscal impact or legal mechanisms for imple-
mentation.

Overall, debates on Klan Kosova reflected a campaign
characterized by high political polarization, where con-
frontational language and inter-party accusations oc-
cupied considerable space. Although important public
issues were addressed and some programmatic alter-
natives were presented, the gap between political visions
and concrete implementation plans remained one of the
main elements identified by the monitoring.

Klan Kosova broadcast 21 sessions lasting around 20 hours. The format was entirely oriented towards individual
interviews - 16 of the 21 sessions were with one candidate. There was only 1 duel and no debate with several parties

simultaneously.

PDK participated in 8 debates, LDK in 6 debates, AAK in 3 debates, PSD in 2 debates and LVV in 1 debate.

Programme type Party participation

With one entity/candidate - 16
Analysts only - 3

Debate between two entities/candidates - 1

PDK -8

LDK -6

AAK -3

PSD -2

LVV -1

Kosova shows that one of the most distinctive features of
the campaign was the use of political language as a tool
for confrontation and characterizing opponents, often be-
yond criticism of concrete policies. Debates were accom-
panied by strong labels, accusations and extreme com-
parisons, where in some cases political opponents were
linked to totalitarian historical figures, criminal actions
or scenarios of institutional crises. Cases were identified
involving expressions such as “virus”, “Gesta-
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of abuse of power or illegal actions without presentation
of concrete evidence.

In addition to confrontational language, some statements
used inciting and alarming rhetoric, presenting the elec-
tion result as an issue with existential consequences for
the country. In some cases, claims were raised about
possible conflicts, risk of destabilization or the personal
responsibility of political opponents. Although no system-

Of 22 participants, 17 were men and 5 were women.

Men EEEENEEEEEEEEEENENEEEEEEEEEEE Women

17 (77%) = Men = Women 5 (23%)

Ten analysts participated in televised debates on Klan Kosova, three women (30%) and seven men (70%). Together
they had 22 appearances, with women analysts having four appearances (18.2%) and men analysts 18 appearances
(81.8%).

23
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TV DUKAGJINI

Election news segments

Television space in TV Dukagjini’'s election news segments was almost the same for the four large entities, with each
receiving close to 8 minutes of coverage.

Political entity Minutes

AAK 8

LVV 8

LDK 8

PDK 8

PSD 2 R——
KDTP <1 mmmm

Candidates for PM, Albin Kurti and Bedri Hamza, each received slightly more than 3 minutes, while Ardian Gjini received
less than 3 minutes, Lumir Abdixhiku around 2 minutes and Dardan Molligaj 1 minute.

Candidate Minutes

EARLY ELECTIONS FOR THE ASSEMBLY OF THE REPUBLIC OF KOSOVO

collective emotions. Cases of harsh language were also
identified, including comparisons with historical regimes
and labels with strong political charge. Sexist language
or inciting language towards social groups was not iden-
tified as a repeated element during the monitoring.

As regards political programmes, programmatic discus-
sion occupied a significantly smaller space compared with
debates on political conflicts and current developments.
Although topics such as the economy, energy, health care,
institutional reforms and social policies were addressed,
in many cases parties focused more on criticizing past
governments or political opponents than on presenting
detailed alternatives. More concrete programmatic dis-
cussions appeared mainly in individual interviews and
less in confrontations between entities.

However, this television channel hosted the only debate
between deputy chairs of the large political entities com-
pared with the other monitored television channels. Al-
though the debate was intended to focus more on pro-

grammatic aspects, it ended mainly with clashes and
accusations between participants. Political promises
were presented mainly in the form of general objectives,
while analysis of costs, funding sources, timelines and
implementation mechanisms was limited. Even when
concrete proposals were presented for wage increases,
infrastructure investments or public sector reforms, they
often lacked explanations of the budgetary impact and
legal basis for implementation. This limited the public’s
ability to fully assess the feasibility of promises.

Overall, debates in “Debat Plus” reflected a campaign
characterized by high political polarization, where con-
frontational rhetoric and clashes between entities oc-
cupied considerable space. Although important public
issues were addressed and several political alternatives
were presented, the debate was oriented more towards
the question of who bears responsibility for the past than
towards clear analysis of concrete solutions for the fu-
ture.

Albin Kurti (LVV) >3

Bedri Hamza (PDK) >3

Ardian Gjini (AAK) <3 mmmm
Lumir Abdixhiku (LDK) 2 EEEEEEEEEEEEEEEEE
Dardan Molligaj (PSD) 1 EEmEmEmEE

Candidates for MP received around 2 minutes, with 1 minute for men candidates and 1 minute for women candidates.

Televised debates

Monitoring of the “Debat Plus” debates on TV Dukagjini
shows that the election campaign was characterized by
a high dominance of political clashes, criticism of oppo-
nents and discussion of past political developments, while
space for presenting and comparing programmes was
more limited. The debate format provided opportunities
for confrontation between political representatives, butin
many cases discussion was oriented more towards re-
sponsibility for the political situations created, inter-party
accusations and post-election calculations.

In terms of the language used, debates were character-
ized by frequent use of critical language, labels and den
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igrating formulations towards political opponents. Cases
were identified in which individuals or political entities
were characterized with general terms such as “theft”,
“hucksterism” and other accusations that were often not
accompanied by concrete arguments or facts. In some
cases, political criticism shifted towards personal attacks
on political figures.

A particular element identified was the use of narratives
related to national heritage and history as a political in-
strument. In some materials and statements, links were
created between political positions and perceptions of
respect for historical figures or national sacrifice, shift-
ing debate away from public policies towards identity and

Structure and inclusion in televised debates

TV Dukagjini broadcast 27 sessions lasting around 28 hours - a large amount. The format was mainly presentational: 17
sessions with one candidate, 9 with analysts only and only 1 debate with multiple entities.

PDK participated in 8 debates, LDK in 6, LVVin 4, AAKin 3 and PSD in 1 debate.

Programme type Party participation

With one entity/candidate - 17 PDK - 8
Analysts only - 9 LDK -6
Multiple entities - 1 LVV- 4
AAK -3
PSD-1

Of 22 appearances, 18 were men and 4 were women (18%).

Men EEEEEEEEEEEEEEEEENEEEEEE Women

18 (82%) = Men = Women 4 (18%)

Ten analysts took part in televised debates on TV Dukagjini, all men. Together they had 59 appearances.

25
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Election news segments

RTV 21 broadcast around 80 minutes of election news segments. PDK led with 23 minutes, AAK had 19 minutes, LVV

18 minutes, LDK 17 minutes and PSD 3 minutes.

Political entity Minutes

PDK 23
AAK 19
LWV 18
LDK 17
PSD 3 ummm

As regards candidates for prime minister, Bedri Hamza received nearly 19 minutes, Albin Kurti 18 minutes, Ardian

Gjini 12 minutes and Lumir Abdixhiku 7 minutes.

Candidate Minutes

Bedri Hamza (PDK) 19
Albin Kurti (LVV) 18
Ardian Gjini (AAK) 12
Lumir Abdixhiku (LDK) 7 EEEEEEEEEEEE

Women candidates for MP received more than 9 minutes of coverage, compared with 5 minutes for men.

Televised debates

RTV 21 covered the election campaign through the politi-
cal programme “Click”, combining debates between rep-
resentatives of political entities, individual interviews and
discussions with political analysts. The topics addressed
included political developments, the formation of institu-
tions, security, justice, the economy, social policies and
perspectives for post-election coalitions. Debates were
organized in formats that enabled political parties to
present their positions and priorities, while moderation
was generally professional and neutral, with no cases of
favouring any political entity identified.

Monitoring of the debates shows that discussions com-
bined presentation of political offers with analysis of
current political developments. In most programmes,
party representatives had the opportunity to present
programmes and positions on issues such as security,
justice, the economy, education and health care. However,
part of the debate also focused on issues of political re-
sponsibility, past and current governance, and inter-party
positioning after the elections.

In terms of the language used, debates were character-
ized mainly by political criticism and polemics between
participants, but no cases of hate speech, incitement to
hatred, discrimination or intolerance towards individuals
or specific groups were identified. Discourse remained
generally within the boundaries of political debate, al-
though in some cases the intensity of clashes shifted the
focus away from programmatic arguments towards crit-
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icism of opponents.

As regards political programmes, debates offered space
for discussion of alternatives in various fields. In debates
on security, defence policies, the development of the KSF
and relations with international allies were addressed; in
justice, institutional reforms, the fight against corruption
and the rule of law were discussed; while in the economy,
education and health care, priorities for economic devel-
opment, social policies and public reforms were present-
ed. However, gender issues were not an important part of
the debate agenda. Even when women candidates were in
the studio, discussion focused mainly on general political
topics and not on policies for gender equality, women's
economic empowerment, women's participation in deci-
sion-making or protection from gender-based violence.

Structure and inclusion in televised debates

Political promises were presented mainly in the form of
general objectives and priorities, while analysis of costs,
funding sources and concrete implementation mecha-
nisms was limited. In most cases, detailed discussion
was missing on institutional capacities, implementation
timelines and legal obstacles that may affect implemen-
tation of promises. The debates provided information on
the main directions of party programmes, but did not al-
ways manage to test their financial and legal feasibility.

Overall, RTV 21 created space for an election debate fo-
cused on main public issues and enabled representation
of the main political entities. However, as in the wider me-
dia space, the campaign was characterized by a combi-
nation of programmatic discussions and political clashes,
while gender topics and in-depth analysis of the feasibili-
ty of promises remained less addressed.

RTV 21 broadcast only 11 debate sessions lasting around 7 hours, dominated by debates with one entity/candidate, with

9 debates.

LDK participated in 5 debates, PDK and AAK in 4 debates each, and PSD and LVV in two debates each.

Programme type Party participation

With one entity/candidate - 9
Analysts only - 2

Multiple entities - 2

LDK-5

PDK - 4

AAK - 4

PSD -2

LVV -2

Of the 17 representatives of political entities, 11 were men and é were women. In this regard, RTV 21 had the highest

percentage of women candidates participating in televised debates.

Men

11 (65%) = Men = Women

EEEEEEEEEE Women

6 (35%)

Seven analysts participated in RTV 21 televised debates, all men. Together they had eight appearances.
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TEVE 1

Election news segments

TEVE1 broadcast only around 14 minutes of election news segments.

The space dedicated to political entities was almost the same for the large entities.

Political entity Minutes

AAK 4
Lvv 4
LDK 4
PDK 3

TEVE1 recorded minimal time for candidates for prime minister: only Albin Kurti with 0.2 minutes and Bedri Hamza with
0.1 minutes.

TEVE1 did not broadcast speeches or individual appearances by candidates for prime minister or candidates for MP in
the monitored election news segments; the minutes recorded for Albin Kurti (0.2 min) and Bedri Hamza (0.1 min) relate
to brief appearances within party news segments and not to individual coverage of their speeches, while no separate
coverage was identified for candidates for MP, women or men.
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public policy and touched on issues of identity and civic
equality. The use of expressions that present a group as
incompatible with “naturalness”, “human values” or social
order creates a risk of stigmatization and moves the de-
bate away from political argumentation.

Similarly, in discussions on women'’s representation in
politics, cases were identified in which some women can-
didates were described through terms related to temper-
ament or personal behaviour, such as “quarrelsome” or
“aggressive”. Although these formulations do not consti-
tute hate speech in the narrow sense, they reflect a prob-
lem of double standards in evaluating women and men
in politics, where women'’s public performance is often
interpreted through personal characterizations rather
than through the substance of their arguments or work.

As regards political programmes, the main topics ad-
dressed included the economy, energy, health care, ed-
ucation, security, capital investments, the diaspora and
Euro-Atlantic integration. However, in most cases propos-
als remained declarative and were not accompanied by
sufficient explanations of funding sources, budgetary im-
pact, necessary legal changes or realistic implementation
timelines. Promises such as major public investments,

increases in social benefits, infrastructure projects or
institutional reforms were presented more as political
objectives than as detailed plans.

Arelative exception was identified in some debates where
candidates presented more concrete proposals on ener-
gy, economic development, fiscal policies or investments.
However, even these cases were often intertwined with
criticism of political opponents, making it difficult to dis-
tinguish between programmatic debate and electoral
confrontation.

Overall, the monitoring shows that the televised cam-
paign was characterized by personalization of the race
and focus on political figures, inter-party conflicts and
post-election calculations. Debates provided information
on the main political topics, but fewer opportunities for
citizens to compare concrete governing alternatives in a
structured way. Political language was often polarizing
and delegitimizing, while party programmes, although
present, were rarely analysed in terms of financial and
institutional feasibility.

Televised debates

Monitoring of televised debates during the election cam-
paign shows that media space was characterized by a
high level of political polarization, where clashes be-
tween entities often dominated over the presentation and
comparison of concrete governing alternatives. Although
political programmes were mentioned in most debates,
they were rarely treated as full public plans accompanied
by financial cost, implementation timelines, legal basis
and clear implementation mechanisms. As a result, the
debates served more as a space for contesting oppo-
nents, assessing political performance and discussing
inter-party relations than for in-depth analysis of election
offers.

In terms of the language used, problematic cases ap-
peared mainly through political labelling, serious accu-
sations and formulations aimed at delegitimizing the op-
ponent. Instead of criticism focused on concrete policies,
in some cases general characterizations such as “state
capture”, “authoritarianism”, “deception”, “manipulation”,
“corruption” or “nepotism” were used, often without being
accompanied by sufficient factual argumentation in
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studio. This tendency shifted the debate from comparing
policies towards confrontation over the moral and politi-
cal credibility of the parties.

Part of the discussion was built around the narrative of
institutional crisis and responsibility for the functioning
of the state. The government and the opposition used
this topic in different ways: one side presented the need
for a stable majority as a condition for institutional func-
tionality, while the other interpreted it as a tendency to
concentrate power. As a result, issues such as the func-
tioning of the Assembly, the creation of institutions and
constitutional processes were treated more as political
arguments than as topics requiring detailed institutional
explanation.

In some debates, formulations with stigmatizing potential
towards certain social groups were also identified.

In particular, discussions on the Civil Code, same-sex
marriage and educational content were often conduct-
ed through references that went beyond opposition to a

Structure and inclusion in televised debates

TEVE1 broadcast 9 debate sessions lasting around 12 hours. The format was mainly presentational - 4 sessions with an
individual candidate, 3 with analysts only and only 1 debate with multiple entities.

AAK participated in 3 debates, while PSD, PDK, LVV and LDK participated in 2 debates each.

Programme type Party participation

With one entity/candidate - 4 AAK -3
Analysts only - 3 PSD - 2
Multiple entities - 2 PDK - 2
LVV -2
LDK - 2

Regarding gender representation, of a total of 15 appearances, 13 were men and only 2 were women, representing 13% of participation.

Men Women

13 (87%) 2 (13%)

Nine analysts participated in TEVE1 televised debates, two women (22.2%) and seven men (77.8%). Together they had 22
appearances, with women analysts having six appearances (27.3%) and men analysts 16 appearances (72.7%).
29
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Election news segments

X,

(

ATV broadcast around 83 minutes of election news segments with a fairly balanced distribution among parties. PSD had
the highest coverage with over 16 minutes, LDK close to 16 minutes, PDK and LVV close to 15 minutes each, AAK around
14 minutes and the Serbian List close to 2 minutes.

Political entity Minutes

PSD 16
LDK 16
PDK 15
Lvv 15
AAK 14
Serbian List 2 unn

As regards candidates for prime minister, Albin Kurti led with 8 minutes, followed by Dardan Molligaj with over 7 min-
utes. Ardian Gjini had 6 minutes of coverage, while Bedri Hamza and Lumir Abdixhiku each had around 5 minutes.

Candidate Minutes

Albin Kurti (LVV) 8

Dardan Molligaj (PSD)

7
Ardian Gjini (AAK) 6
Bedri Hamza (PDK) 5

5

Lumir Abdixhiku (LDK)

Kandidatét tjeré burra pér deputeté kané pasur mbi 4 minuta, ndérkohé kandidatet tjera gra mbi 3 minuta.

Televised debates

Monitoring of election debates and interviews during the
2026 Parliamentary Elections campaign on ATV shows
that this outlet offered considerable space for address-
ing political developments, presenting the positions of
political entities and discussing issues of public interest.
Through debates, interviews and panels with analysts,
candidates and political representatives had opportuni-
ties to present their priorities and views on current de-
velopments and the future of the country. However, in a
considerable part of the programmes, debate was orient-
ed more towards political clashes, criticism of opponents
and institutional developments than towards detailed-
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comparison of programmatic alternatives.

In terms of language used, debates on ATV were charac-
terized mainly by critical rhetoric, political accusations
and polemics between participants. The most frequent
cases related to allegations of institutional mismanage-
ment, lack of transparency, misuse of public resources,
influence of certain interests and responsibility for politi-
cal crises. Formulations such as “capture of institutions”,
“manipulation”, “deception”, “vote buying”, “nepotism” and
“political blackmail” were used in the context of political
clashes. Although these topics are part of public debate,

in some cases they were presented more as general po-
litical labels than as arguments accompanied by detailed
analysis and facts.

institutions, energy, security and international relations. In
some cases, discussion shifted from analysis of concrete
policies towards assessments of the motives, intentions
and credibility of political opponents. This caused part
of the debate to focus more on clashes between entities
than on clarifying different alternatives for citizens.

As regards discussion of political programmes, debates
addressed a wide range of topics of public interest, in-
cluding the economy, energy, wages, prices, pensions, so-
cial policies, health care, education, justice, security,

international relations, the diaspora and economic devel-
opment. In some interviews and debates, more concrete
proposals for certain fields were presented, offering
more information on the priorities of political entities.

However, in many cases proposals and electoral promis-
es remained at the level of general objectives and were
not accompanied by sufficient analysis of how they would
be implemented. Discussion of financial costs, funding
sources, implementation timelines, institutional capaci-
ties and necessary legal changes was limited. This cre-
ated a gap between the presentation of political promises
and assessment of their feasibility in practice.
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An important characteristic of the debates was the dominance of topics related to political developments, the functioning
of institutions, possible post-election coalitions and the positioning of entities in the electoral race. These topics received
considerable space, particularly in programmes with analysts, where discussion often focused on political strategies,
leader performance and expectations for the election result.

Overall, the monitoring shows that televised debates offered space for information and political confrontation, but discus-
sion was characterized by a combination of programme presentation and political polemics. Programmes and alternatives
were present, but in many cases they were not at the centre of the debate, while detailed analysis of the financial and in-
stitutional feasibility of promises remained limited. As a result, television space served more to present political positions
and measure electoral positioning than to provide a full comparison of governing alternatives.

Structure and inclusion in televised debates

On ATV, debates with only one entity/candidate dominated with 11 debates, while analyst-only debates and debates be-
tween two entities/candidates each appeared in 4 debates. During this period, only one debate involved multiple entities.

Programme type Party participation

With one entity/candidate - 11 LDK-8
Analysts only - 4 PDK -7
Debate between two entities/candidates - 4 LVW-5
Multiple entities - 1 AAK - 4

PSD -2

With 7 women out of 26 appearances (27%), ATV was among the television channels with above-average gender rep-
resentation.

Men EEEENEEEENEEENEEENEEEEEEEEEE Women

ICAVAYA) = Women 7 (27%)

Nine analysts took part in ATV televised debates, all men. Together they had 16 appearances.
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KANAL 10

Election news segments

Kanal 10 did not broadcast any election news segment during the election campaign.

Televised debates

Monitoring of election debates and interviews on Kanal
10 during the 2026 Parliamentary Elections campaign
shows that the television channel offered considerable
space for addressing political issues through the pro-
grammes “Politiko” and “Adresa”. Through these televi-
sion formats, interviews with candidates, debates with
political representatives and discussions with analysts
and experts were conducted, creating opportunities to
present the positions and priorities of political entities.
However, one element identified during monitoring was
the limited number of direct confrontations between can-
didates of different parties, as most coverage took place
through individual interviews and discussions with ana-
lysts. This limited the possibility of direct comparison of
political alternatives in the same debate.

In terms of the language used, debates were character-
ized mainly by critical rhetoric and political polemics. The
most frequent cases related to accusations of institutional
mismanagement, lack of transparency, misuse of public
resources and the influence of economic interests on de-
cision-making. Topics such as energy and pre-election
financial assistance were often accompanied by harsh
tones and political clashes. In some cases, personal com-
ments towards political figures were also identified, caus-
ing discussion to shift from analysis of concrete policies
towards assessments of individuals and their political
performance.

As regards discussion of political programmes, the pro-
grammes addressed a wide range of topics of public inter-
est, including the economy, wages, prices, VAT, pensions,
social policies, energy, health care, education, justice,
security, dialogue with Serbia, international relations and
the diaspora. Some interviews offered more detailed pre-
sentations for certain sectors, particularly the economy,
energy and health care. However, in many cases propos-
als remained at the level of general objectives and were
not accompanied by sufficient analysis of implementation
methods, financial costs and concrete funding sources.

Political promises were presented mainly as strategic
orientations and electoral commitments, while discussion
of their feasibility was limited. Explanations were often
missing regarding budgetary impact, implementation
timelines, institutional capacities and legal obstacles that
could affect their realization. This created a gap between
the presentation of political visions and detailed analysis
of how they could be implemented in practice.

An important characteristic of the campaign reflected
on Kanal 10 was the personalization of political debate.
A considerable part of discussions focused on political
figures, possible coalitions, institutional developments,
polls and electoral positioning of entities, more than on
comparing programmes. In particular, programmes with
analysts often emphasized political strategies and the
race between candidates.

Overall, the monitoring shows that Kanal 10 offered broad
space for covering the campaign and presenting the posi-
tions of political entities, but the debate was characterized
by a combination of programmatic discussion and politi-
cal clashes. Programmes and alternatives were present,
but in many cases they were not at the centre of the de-
bate, while analysis of the financial and legal feasibility of
promises remained limited.
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Structure and inclusion in televised debates

During the election campaign, Kanal 10 broadcast 24 televised debates, dominated by interviews with one candidate/
entity, with 16 programmes, followed by programmes with analysts, with 7 programmes, and only one programme with
multiple entities.

LVV and PDK participated in 5 debates each, while LDK and AAK participated in 4 debates each.

Programme type Party participation

With one entity/candidate - 16 LVV-5
Analysts only - 7 PDK -5
Multiple entities - 1 LDK - 4
AAK - 4
PSD -3

Of 21 participants in televised debates, only 2 were women.

Men EEEEEEEEEENENEEEEENENEEEEEEE NN

19 (90%) = Men = Women

Twenty analysts participated in Kanal 10 televised debates, two women (10%) and 18 men (90%). Together they had 58
appearances, with women analysts having five appearances (8.6%) and men analysts 53 appearances (91.4%).

During the monitored period, RTK 2 broadcast only two news segments covering election activities, in which one polit-
ical entity each was presented (Serbian List, For Freedom, Justice and Survival, and the Vetevendosje Movement, with
around 10 seconds each).

No televised debate was held during this period.
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TV MOST

Election news segments

As regards the space dedicated in televised coverage, the Serbian List had the largest coverage with 15 minutes. LDK
and LVV each had 3 minutes, while PDK was represented with 2 minutes. PSD and AAK each had 1 minute of television
space.

Political entity Minutes

Lista Serbe 15

LDK 3 mun
Lvv 3 mun
PDK 2 u
PSD 1 .
AAK 1 ]

As regards candidates for prime minister/list holders, Albin Kurti led with 2 minutes, followed by Zlatan Elek and Bedri
Hamza with 1 minute each.

Candidate Minutes

Albin Kurti (LVV) 2 -
Zlatan Elek (LS) 1 .
Bedri Hamza (PDK) 1 .

Candidates for MP had around 10 minutes, with men candidates receiving 7 minutes (70%) and women candidates 3
minutes (30%).

Televised debates

Monitoring of TV MOST programming during the election campaign period for the 2026 Parliamentary Elections
shows that no televised election debates were broadcast during the monitored interval.
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Monitoring of the official Facebook pages of the five main political entities (AAK, PSD, LVV, LDK and PDK) identified clear
differences in how entities distributed attention between leaders and other candidates for MP. Some entities built their

communication mainly around the leader, while others promoted the election list and their candidates to a greater

extent.

AAK's official Facebook page was
among the most active during the
campaign, with 114 posts in total.

Of these, 37 were dedicated to

the party leader, while 50 were
dedicated to candidates for MP,
showing an approach that promoted
both the leadership and the election
list. Content was dominated by
television interviews (33 posts) and
announcements of participation in
debates or television programmes
(23 posts), followed by activity
announcements (12), promotional
videos (11) and statements or
appearances by candidates (12). This
shows a communication strategy
oriented towards continuous media
exposure and promotion of campaign
activities.
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PSD was the entity with the lowest
Facebook activity, with only 25 posts
during the monitoring period. Of
these, none was dedicated to the
leader, while 10 posts promoted
candidates for MP, focusing
communication on the election list
rather than on the figure of the leader.
Most posts were announcements of
participation in televised debates (10),
while the remaining posts could not
be categorized by content type.
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LVV published 112 posts during

the monitoring period. Of these,

18 were dedicated to the party
leader and 16 to candidates for MP,
combining promotion of the leader
with presentation of candidates.
Content was dominated by photos
and albums (56 posts), followed by
promotional videos (21), livestreams
(9) and announcements of activities
or participation in debates (9 each).
Compared with other entities, LVV
used more visual materials, orienting
communication towards documenting
campaign activities.

LDK was the entity with the largest
number of Facebook posts, with 122
in total. Of these, 35 were dedicated

to the leader and 57 to candidates

for MP, showing a stronger focus on
promoting the election list than the
leader. Content was dominated by
videos and promotional spots (60
posts), followed by photos and albums
(29) and posters (11). This shows a
communication strategy based mainly
on materials produced to promote the
party’s messages and candidates.

PDK published 48 posts during the monitoring period, of which 45 were dedicated

to the party leader and only two to candidates for MP. This was the highest level of
personalization of communication among all monitored entities. Content was dominated
by videos and promotional spots (21 posts), shares of materials (13) and livestreams
(8), while other forms of communication were used very limitedly. PDK’s strategy relied
almost entirely on promoting the figure of the leader as the central element of electoral

communication.
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IMC mandate during the election period

The Independent Media Commission (IMC) is the regu-
latory authority that licenses, supervises and regulates
audiovisual media services in the Republic of Kosovo.
During election periods, its responsibilities also extend
to overseeing the implementation of Chapter VIl of Law
No. 08/L-228 on General Elections, which sets out the
standards, obligations and restrictions that media must
respect during the campaign.

According to the IMC final summary report, campaign
monitoring included twenty audiovisual media service
providers: three television channels with nationwide
terrestrial coverage, namely RTK 1, KTV and TV21; elev-
en television channels with local or regional coverage,
namely TV Liria, TV Festina, TV Besa, TV Mitrovica, TV Puls,
TV Tema, TV Mir, TV Dukagjini, TV Syri Vision, TV Herc and
TV Most; and six television channels broadcasting through
distribution operators: RTK 2, Kanal 10, ATV, Klan Kosova,
TE7 and TEVE1. This monitoring served as the basis for
identifying violations and taking administrative measures
throughout the election period.

Legal framework

Regulation of the audiovisual sector is based on Law No.
04/L-44 on the Independent Media Commission, which
defines the competences, organization and functioning of
the IMC as an independent body. During election periods,
Chapter VIII of Law No. 08/L-228 on General Elections
also applies, containing specific provisions for media
during the campaign. Article 48, paragraph 1, of this law
requires all certified political entities to be represented
fairly and impartially and to have equal access to political
discussion programmes and debates.
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The IMC’s activity is also linked to the standards of the Eu-
ropean Union Audiovisual Media Services Directive, which
aims to protect editorial independence, the public inter-
est and media pluralism. At domestic level, the concrete
obligations of media during the campaign are defined by
IMC Regulation KPM-2024/03 on the Obligations of Media
Service Providers during the Election Campaign, adopted
on 16 December 2024.

This regulation requires media to declare campaign cov-
erage in advance, no later than seven days before the
start of the campaign, and to publish the schedule of free
and paid time and the price list for political entities. Me-
dia must also keep daily logs for free and paid time and
submit them every Monday. The regulation limits paid po-
litical advertising to no more than ninety minutes per day
for one political entity and up to six hours per day in total,
while political advertising spots may not last more than
two minutes. It prohibits online polls during the campaign
and the broadcasting of election content during the elec-
tion silence and voting day.

The minimum quotas for free political advertising vary
according to the licence category. The public television
broadcaster must provide at least forty minutes, private
broadcasters with national coverage twenty minutes, and
other television channels fifteen minutes. For radio, the
minimum is thirty minutes for each public radio channel,
fifteen minutes for private radio stations with national
coverage and ten minutes for other radio stations.

IMC Regulation KPM-2023/02 on Commercial Audio and
Audiovisual Communications regulates advertising, spon-
sorship and product placement. It prohibits sponsorship
of current affairs programmes and debates, split-screen
advertising in such programmes and product placement.
These provisions were among the most frequently violat-
ed during the monitored campaign.
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Professional and ethical standards are defined by the
Code of Ethics KKPM-2016/03 for Media Service Provid-
ers. The Code prohibits the use of vulgar, offensive or den-
igrating language and content that incites actions against
the public interest or national security. The framework is
completed by IMC Regulation KPM-2023/01 on the Pro-
tection of Children and Minors in Media Services, which
prohibits the inclusion of children in political content.

When it establishes a violation, the IMC may impose ad-
ministrative measures, including warnings, correction
orders and financial fines, in accordance with Article 30
of the Law on the IMC. Decisions are subject to appeal be-
fore the Appeals Board within the legal deadlines. How-
ever, the current absence of a functional board makes this
mechanism practically unenforceable and weakens the
possibility of institutional control over the Commission’s
decisions.

Violations identified during the election campaign

During the campaign, the IMC held four meetings, on 1, 5, 8 and 10 June 2026. At these meetings, a total of twenty-four
decisions were adopted. Fifteen of them contained financial fines with a total value of 35,000 euros, while in nine cases
the measure “Warning” was imposed. The decisions show that violations were not concentrated in only one media outlet,
but were identified in a considerable number of television channels with different reach.
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Cases initiated through complaints

During the election period, the IMC received two com-
plaints. The first was submitted by the Minister of Econ-
omy, Artane Rizvanolli, against TV Dukagjini. After re-
viewing the case, at the meeting of 10 June 2026, the
Commission imposed the measure “Warning” pursuant
to Article 30, paragraph 1, of the Law on the IMC, for viola-
tion of Article 4, paragraph 3, of the Code of Ethics KKPM-
2016/03. In addition to the measure imposed, TV Dukag-
jini was obliged to enable the complainant to exercise the
right of reply within seven days.

The second complaint was submitted by Reshat Selmani
against RTK 1 and concerned the publication of data on
election turnout during the day of election silence. After
analysing the content and relevant provisions, the IMC as-
sessed that RTK 1 had acted in accordance with the rules
in force. For this reason, no violation was found and the
complainant was informed of the closure of the case.

Cases initiated ex officio

Most procedures were initiated ex officio by the IMC Exec-
utive Office, based on direct monitoring of programmes.
One of the most frequent violations was the sponsorship of
political programmes and debates, although this is prohib-
ited by Article 12, paragraph 7, of Regulation KPM-2024/03.
Such cases were identified on Kanal 10, ATV, TE7, Klan
Kosova, TV Dukagjini and TV Most, while in some of these
media outlets the violation was repeated more than once.

Another category of violations concerned the broad-
casting of online polls without meeting the legal criteria.
These cases were identified on Klan Kosova and Kanal 10.

The IMC also identified shortcomings in the submission of
reporting logs for the first week, including Kanal 10, RTK
1, Radio Kosova 1, Radio Kosova 2 and RTK 3 News.

During monitoring, prohibited forms of commercial com-
munications were also observed, such as split-screen ad-
vertising and product placement in political programmes
or debates. These practices were identified on TV Duk-
agjini, TEVE1, Kanal 10, ATV, TE7 and Klan Kosova, with
repeated cases in some of them. Violations of the Code
of Ethics were found on TV Most and TV Herc for content
that affected the public interest and general security,
while proceedings were conducted against TV21 and Klan
Kosova for the use of vulgar or offensive language.
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During the election period, the
IMC received two complaints.
The first was filed by the
Minister of Economy, Artane
Rizvanolli, against TV Dukagjini.
After reviewing the case, at

the meeting of June 10, 2026,

the Commission imposed the
measure “Remark” in accordance
with Article 30, paragraph 1, of
the Law on the IMC, for violation
of Article 4, paragraph 3, of the
Code of Ethics KKPM-2016/03.In
addition to the imposed measure,
TV Dukagjini was obliged to
provide the complaining party
with the right to respond within
seven days.

Other violations related to broadcasting content before
the allowed time, exceeding the duration of political ad-
vertising spots, failure to declare campaign coverage
and failure to publish the schedule or price list. Kanal 10
was identified for broadcasting before the allowed time
and for failure to declare campaign coverage; TV21 for
exceeding the duration of advertising spots; while TV Duk-
agjini and TV Syri Vision for failure to publish the schedule
or price list.

During election silence, on 7 June 2026, the IMC initiated
procedures for broadcasting statements by candidates or
officials during the period when election content was pro-
hibited. Such cases were identified on Klan Kosova, Kanal
10, TV Dukagjini, TV Syri Vision, RTK 1, RTK 2 and TEVE1.
This shows that respect for election silence remained one
of the most problematic issues on the day before voting.

Specific cases identified during
monitoring

One issue that received particular attention was the dis-
cussion regarding the programme “Debat Plus” on RTV
Dukagijini. During the meeting of 10 June 2026, IMC Vice-
Chair Drita Morina proposed that the issue of this pro-
gramme be opened for discussion at a future meeting.
This was a proposal for discussion and not a formal pro-
posal or a decision put to a vote.

However, the very possibility that the IMC would address
the programme triggered reactions from the Association
of Journalists of Kosovo and the Kosovo Press Council.
Both organizations described the approach as concerning
and raised concerns about the impact that such a discus-
sion could have on media freedom and editorial indepen-
dence.

Overall, the most visible cases during monitoring related
to the sponsorship of political debates, violation of elec-
tion silence and non-compliance with the standards of the
Code of Ethics. Sanctions for sponsorship affected Kanal
10, ATV, TE7, Klan Kosova, TV Dukagjini and TV Most. Pro-
cedures for election silence included several of the main
television channels in the country, while cases of vulgar or
offensive language or content affecting the public interest
showed that, alongside technical broadcasting rules, the
ethical level of some broadcast content also remained a
problem.

Right to appeal and status of the
Appeals Board

At the end of each IMC decision, a clause on the right to
appeal is included, according to which the party may ad-
dress the Appeals Board within thirty days of receiving
the decision. Formally, this provision aims to ensure re-
view of decisions by a higher instance and to guarantee
procedural protection for affected parties.

In practice, however, this mechanism remains ineffective
because the Appeals Board is not functional. The previ-
ous Assembly failed to select its members, creating an
institutional gap. As a result, although the right to appeal
appears in each decision, parties do not have a function-
al body available to review appeals. This situation leaves
IMC decisions without a real mechanism of control and
administrative review by the instance foreseen by law.
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Recommendations for media outlets
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Organize more thematic debates focused on the
programmes and policies of political entities, cre-
ating space for direct comparison of alternatives in
areas such as the economy, health care, education,
justice and energy.

Ask candidates to accompany electoral promises
with explanations of financial cost, funding sources,
timelines and implementation mechanisms, so that
citizens have more complete information about their
feasibility.

Moderators should intervene more actively to pre-
vent offensive language, labelling and personal at-
tacks, ensuring a debate based on arguments and
mutual respect.

Aim to organize as many multi-party debates as
possible during the election campaign, especially
on the main topics of public interest, so that citizens
can directly compare the programmes and positions
of political entities.

Increase the representation of women candidates
in debates and political programmes, offering them
equal opportunities to present programmes and po-
litical positions.

Increase the inclusion of women experts and ana-
lysts in television panels.

Strengthen professional standards in moderating
debates and managing analytical panels, prevent-
ing the normalization of denigrating language and en-
couraging discussion based on facts and arguments.

Recommendations for political entities

Focus more on presenting programmes, policies
and concrete solutions, avoiding the domination of
debate by attacks on political opponents.

Accompany election promises with clear financing
plans, timelines, implementation mechanisms and
the legal basis for their realization.

Avoid the use of polarizing language, labels and
unfounded accusations, contributing to a democratic
and constructive debate culture.

Ensure greater and more substantive representa-
tion of women candidates in election activities and
debates, giving them an active role in presenting the
party’s programmes and policies.

Participate in multi-party debates organized by me-
dia outlets and avoid replacing programmatic con-
frontation with individual interviews, so that citizens
can directly compare political alternatives.

Use election debates as a space for accountability
and argumentation of public policies, offering clear
explanations of the implementation of promises and
their impact.
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Recommendations for the Independent
Media Commission

Recommendations for the Assembly of
Kosovo

The IMC should operate with respect for freedom of
expression, based on the best domestic and inter-
national standards.

Organize trainings and informational meetings with
media outlets before the start of the election cam-

paign.

Define clear and uniform criteria for issuing warn-
ings and fines.

Ensure equal and proportional treatment of all me-
dia outlets.

Avoid interference in editorial content without a
clear legal basis.

After each electoral process, analyse the effective-
ness of measures and the need for legal changes.

Functionalize the IMC Appeals Board as soon as
possible.
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