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VIOLATIONS

The monitoring unit has reported a total
of 87 violations that occurred during the
official election campaign periods for

— |
A the general elections for the Assembly

of Kosovo, held on February 9, 2025.

MONITORING VIOLATIONS DURING THE ELECTION CAMPAIGN ON SOCIAL MEDIA



Executive Summary

The election campaign on social media has been
characterized by a harsh and unconstructive cli-
mate, where personal attacks and propaganda
have taken the place of democratic debate. This
approach has long-term impacts on citizens’
perception of the electoral process and their
trust in democratic institutions. For the future,
a more regulated and supervised approach to
political communication on digital platforms is
needed, as well as a greater commitment by in-
stitutions to combat hate speech and misinfor-
mation in election campaigns.

In addition to efforts to gain electoral support,
a large part of the campaign has focused on at-
tacks on political opponents, creating a harsh
and confrontational environment. Political en-
tities are not only victims of attacks, but also
active actors in the spread of confrontational
narratives and violations of electoral ethics.
With a significant percentage of violations re-
corded, it seems that a significant part of the
electoral strategies has focused on discrediting
opponents, rather than on promoting political
programs and constructive ideas.

However, the majority of electoral violations
were not committed directly by political entities
or candidates, but by external actors, such as
third parties and various supporters. Political
actors may be using informal networks to avoid
direct responsibility for problematic content.
The dominance of violations by third parties as-
sociated with VV indicates a stronger presence
of digital activism in favor of this political entity,
but also raises concerns about the way political
debate is taking place in the digital space. This
situation highlights the need for stronger regu-
lation and moderation of digital content during
election campaigns, to guarantee a fairer and
more balanced electoral process.

Itis evident that negative campaigns and attacks
on social media have been an important part of
political strategies during the election campaign.
The fact that individual candidates have been
the most attacked, especially those of the VV,
indicates a greater focus on discrediting certain
political figures, rather than political entities as
a whole. This trend raises concerns about the
quality of political debate in digital spaces and
the need for stronger measures to protect candi-
dates from organized campaigns of disinforma-
tion and hate speech. It also highlights the ma-
jor role that social media plays in shaping voter
perceptions, creating a tense and often polarized
political climate.

The campaign was characterized by a polarized
climate, with widespread use of confrontational
rhetoric and misinformation strategies. In this
context, Facebook continues to be the dominant
platform, becoming the main tool for political
communication and, at the same time, for the
dissemination of problematic content. Howev-
er, the increasing influence of platforms such
as TikTok and Instagram suggests a change of
approach, especially for attracting young voters
through shorter and more engaging audiovisual
formats. Media literacy, oversight mechanisms
and cooperation between social platforms and
electoralinstitutions are essential to ensure that
political debates take place in a more ethical and
democratic environment. The main challenge re-
mains the balance between freedom of expres-
sion and the protection of electoral processes
from manipulation and disinformation.

Also, women in politics face high levels of de-
rogatory language and offensive comments on
social media, often being attacked not for their
policies, but for personal aspects and gender
stereotypes. The use of offensive language as



a means to discredit and discourage women
from political engagement indicates a deep
social problem, which requires a strong insti-
tutional response and public awareness. Only
by denouncing these practices and creating a
safer and more equal space for women in poli-
tics can a healthier and more inclusive political
discourse be achieved.

Introduction

The conduct of election campaigns has undergone a
major transformation in the last decade, with social
media now becoming the main arena for political com-
munication. The general elections of 9 February 2025
in Kosovo reflected this trend, with political debates,
promotions and clashes largely moving to platforms
such as Facebook and TikTok. While these digital spac-
es offer extraordinary opportunities for interaction be-
tween voters and candidates, they have also created
new challenges, such as the spread of disinformation,
the use of derogatory language and increased political
polarization.

This report aims to analyze violations identified during
the election campaign on social media, including cases
of hate speech, defamation, misinformation and strate-
gies to discredit candidates. The monitoring related to
social media was carried out by the organization De-
mocracy for Development (D4D), as a member within
the Democracy in Action (DnV) coalition, and includes
a detailed observation of the nature of the violations,
the parties involved and their impact on the electoral
environment. Based on data collected from thousands
of posts and comments on social networks, the report
sheds light on how political actors and their supporters
used digital platforms to influence voters’ perceptions.

One of the most disturbing aspects of this campaign
was the gender-based hate speech that was present
in a large number of posts and comments, especially
against female candidates. Many of them faced per-
sonal attacks and insults that were not related to their
political platform or positions, but to their gender. This
shows the ongoing challenges that women in politics
face in an environment still dominated by gender ste-
reotypes and prejudices.

The report contains detailed analyses of the political
parties most targeted, the types of violations most com-
mon, and their impact on the overall campaign atmo-
sphere. By addressing these issues, the report aims to
create a fairer, more ethical, and more inclusive elec-
toral environment, where political debate focuses more
on ideas and less on personal attacks or denigrating
propaganda.



Methodology

This report is based on a detailed monitoring of the
election campaign on social media, carried out by
a team of five monitors. The monitoring took place
throughout the campaign period and aimed to identify
violations, analyze political narratives and assess their
impact on public opinion.

The monitoring focused on content published by politi-
cal parties and their candidates on major social media
platforms, including:

Facebook — the most used network for political
campaigning and discussions

TikTok — a rapidly growing platform, especially
among young voters

X (formerly Twitter ) — used primarily for political
discussions and announcements

YouTube — important channel for speeches, in-
terviews and promotions

Instagram — used for visual posts and interac-
tions with voters

Monitors checked the official websites and accounts of
political parties and their candidates on a daily basis,
recording all posts made during the election campaign.
In addition to analyzing the posts of political entities, the
comments section was also monitored to identify inter-
actions by third parties, including supporters, political
opponents, and other social media users who were not
directly involved in the election race.

To ensure in-depth and standardized monitoring, the
team used the Pikasa platform, an analytical tool that
enables the automatic collection and processing of data
from social networks. Pikasa helped in:

Identifying and classifying negative, offensive or
inappropriate comments

Measuring interactions (likes, shares, com-
ments) to understand the spread and impact of
political content

Categorizing violations by type (hate speech,
defamation, disinformation, misinformation, etc.)

|dentifying the most targeted candidates and
parties during the campaign

Using Pikasa, monitors analyzed a total of 86,576
articles shared on Facebook, including posts by
parties, candidates, and comments from social
media users.



The process of data collection and
analysis

All collected data is stored and organized in a central
database, including:

©® Posts and official statements of political parties
and candidates

® Comments and reactions from third parties, in-
cluding hate speech, defamation, and disinfor-
mation

® Type of violations identified during monitoring

® The platform where the post or comment was
made

©® The impact of content, based on the number of
interactions generated

After collecting data, the monitoring team conducted an
in-depth analysis to identify communication patterns,
the most targeted subjects, and the impact of violations
on the overall atmosphere of the campaign.

Study limitations

This report focuses only on content published on social
networks and does not include private communications
or data available only to page administrators. Due to the
rapid dynamics of social networks and the possibility of
deleting some posts or comments, some cases may not
have been included in the final analysis. However, the
combination of manual monitoring by the DnVteam and
the use of Pikasa provide a comprehensive overview of
the nature and extent of violations during the election
campaign.
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Main findings

The monitoring unit reported a total of 878 violations
that occurred during the official campaign period for
the general elections for the Assembly of Kosovo, held
on 9 February 2025. A total of 28 political entities par-

ticipated in these elections, which included 20 political
parties, five coalitions, two civic initiatives and one inde-
pendent candidate. These entities consisted of a total of
1,280 candidates for deputies. The official election cam-
paign beganon 11 January and lasted until 8 February.

CHART 1 | Reported violations by period when they occurred

Week 1 Week 2

23%
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The first week of the election campaign (January 11-17)
marked a low intensity of reported violations, account-
ing for 5% of the total violations that occurred during
the entire election campaign. The quiet start of the
campaign is mainly due to the slow mobilization of po-
litical entities and low public attention. The increase in

violations continued during the second week (January
18-24), marking 23% of violations, to peak in the third
week (January 25-31) with 43% of violations. During
this week, the rhetoric of political parties had become

harsher and mutual attacks were greater. The fourth

week (February 1-8), or the closing week of the cam-
paign, marked a decrease at 29%. In these elections,
for the first time, the day of electoral silence was not
applied, as a result of the changes made to the Law on
General Elections. This may have affected the campaign
dynamics, allowing for uninterrupted campaigning until
election day.

CHART 2 | Proportion of reported violations by type of violation

Hate speech IIIIIINNNNNNNNNNNNN——— /5 1%

Defamatory/derogatory language I 14 4%

Misinformation Il 7 7%

Other I 7 5%

Disinformation Il 1 99

Memes B ().99%

Out-of-context information 1 (). 5%



Two-thirds of the reported violations concerned the use
of hate speech, which accounted for the vast majority
of cases (75.1%). This is a worrying trend in a cam-
paign that focused on verbal attacks and polarization.
In addition to hate speech, a significant portion of the
violations were related to the use of defamatory and
derogatory language (16.4%), indicating a harsh climate
of communication between political actors. The spread
of misinformation (2.7%) and disinformation (1.9%) also
indicates a tendency to manipulate public opinion, with
the aim of influencing voters’ perceptions. An interest-
ing, although less present, phenomenon was the use of
memes (0.9%) and out-of-context information (0.5%) as

CHART 3

tools to mislead or convey distorted messages. These
figures show that alternative forms of political commu-
nication were also used to influence the electorate in in-
direct ways. In addition to the main categories, a small
percentage of other violations (2.5%) were identified
during the monitoring, which we assess as unethical.
Overall, these data reflect a tense electoral campaign
dominated by confrontational narratives, in which pro-
paganda and personal attacks were more present than
open and constructive debate.

Proportion of reported violations by alleged violator

® 80.6% - Third party

1 1 .4% - Individual candidate

7.6% - Supporter of political
party/candidate

0.3% - Political party

® 82%-w
7.1% - PDK

5.4% - AAK-NISMA
4% - LDK

1.6% - other




Monitoring data show that the most frequent viola-
tions during the election campaign were committed by
third parties, which represented 80.6% of the reported
cases. This category includes actors outside the can-
didates and political parties themselves, such as in-
formal organizations, influential individuals on social
networks, anonymous pages, and various groups that
support or attack certain political actors. This result
shows that a large part of the harsh rhetoric and legal
violations did not come directly from the political par-
ties or candidates themselves, but from their external
supporters.

CHART 4 | Most targeted parties

In second place in terms of the number of violations
reported are individual candidates with 11.4%, in-
dicating that a small percentage of violations were
committed directly by those running in the elections.
Meanwhile, supporters of political parties or candi-
dates account for 7.6% of cases, reflecting a lower
presence of violations by political activists and sym-
pathizers compared to third parties.

What is most striking is the fact that political parties
themselves have the lowest percentage of reported
violations, with only 0.3%, which suggests greater
caution on their part to avoid being directly involved

® 80.6% - Individual candidate

11.4% - Political Party

7.(’)% = Third party

0.3% - Supporter of political
party/candidate

® 7/8.7%-w
9.8% - AAK-NISMA
5.9% - PDK
5.7% - Lok
0.4% - other
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in punishable acts, perhaps due to legal consequences
and damage to public image.

Further analysis of third parties shows that the vast
majority of violations in this category were committed
by Vetévendosje (VV) supporters, accounting for 82% of
cases. This indicates a strong engagement by informal
networks of supporters of this party in online political
discourse, often using harsh language or aggressive
tactics against political opponents.

In comparison, PDK supporters make up 7.1% of viola-
tions, while AAK-NISMA supporters accounted for 5.4%
of cases. LDK had an even lower involvement, with 4% of
violations, while supporters of other parties accounted
for only 1.6% in this category.Fushata zgjedhore e kétij
viti ka gené e shénuar nga njé nivel i larte i tensioneve
dhe shkeljeve té raportuara, té cilat kané pasur ndikim
té ndjeshém né mbarévajtjen e procesit zgjedhor. Té
dhénat e paraqgitura né grafikun e mésipérm tregojné dy
aspekte kryesore: partité politike gé jané shéenjestruar
meé se shumti nga shkeljet dhe ato gé kané kryer num-
rin mé té madh té shkeljeve. Lévizja Vetévendosje (VV)
ka gené partia me e shénjestruar gjaté fushates, duke

CHART 5

perbéere 81.8% te rasteve té raportuara. Ky numeér tre-
gon njé pergendrim té madh té sulmeve kundér késaj
partie, duke e béeré até subjektin kryesor t€ pérplasjeve
politike ne diskursin publik. Partité tjera kaneé gené me
pak objekt i sulmeve, Partia Demokratike e Kosovés
(PDK), e cila ka pérjetuar 5.6% té rasteve té raportuara,
koalicioni AAK-NISMA (4.2%) dhe Lidhja Demokratike e
Kosovés (LDK) ka pasur (4.1%). Subjektet e tjera kané
gené relativisht mé pak té ekspozuara ndaj sulmeve
gjaté fushatés zgjedhore. Koalicioni pér Familjen (0.1%)
dhe Lista Serbe (0.1%) kané gené pothuajse té papreku-
ranga shkeljet e raportuara, duke treguar nje interes mé
te ulet per sulme ndaj tyre nga kundérshtaret politike.

Subjekti politik AAK-NISMA renditet i pari me mé sé
shumti shkelje té raportuara, duke gené pérgjegjese péer
43.2% té tyre. Pas saj, VV zé vendin e dyté me 18.9%,
pavaresisht se ka gené subjekti mé i shénjestruar nga
sulmet gjate fushatés. LDK renditet e treta me 14.8% té
shkeljeve, pasuar nga PDK (11.8%) dhe Koalicioni pér
Familjen (10.7%) kané pasur gjithashtu njé pjesémarrije
té larté né shkeljet e raportuara. Ndérkohé, Lista Serbe
ka pasur ndikimin mé te ulét ne kete aspekt, me vetéem
0.6% té rasteve té shkeljeve té regjistruara.

Violators reported against targeted political parties

® 81.8%-w
5.6% - PDK
4.2%
4.1%
0.17% - coalition for Family

® 0.1% - serb List

® 4.1% - other

AAK-NISMA

LDK

The most
targeted
political
parties



® 43.2% - AAK-NISMA
18.9% - w
14.8% - Lbk
11.8% - ppk

10.7% - coalition for Family

o 0.6% - Serb List

This year's election campaign was marked by a high
level of tensions and reported violations, which had a
significant impact on the smooth running of the elec-
tion process. The data presented in the chart above
show two main aspects: the political parties that were
most targeted by violations and those that committed
the greatest number of violations. The Vetévendosje
Movement (VV) was the most targeted party during
the campaign, accounting for 81.8% of reported cases.
This number indicates a high concentration of attacks
against this party, making it the main subject of political
clashes inthe public discourse. Other parties were less
frequently targeted, the Democratic Party of Kosovo
(PDK), which experienced 5.6% of reported cases, the
AAK-NISMA coalition (4.2%) and the Democratic League
of Kosovo (LDK) (4.1%). Other entities were relatively
less exposed to attacks during the election campaign.
The Coalition for Family (0.1%) and the Serb List (0.1%)
have been almost unaffected by reported violations,
showing a lower interest in attacking them by political
opponents.

Political
parties with
the most
violations

The political entity AAK-NISMA ranks first with the
most reported violations, being responsible for 43.2%
of them, followed by VV in second place with 18.9%,
despite being the entity most targeted by attacks during
the campaign. LDK ranks third with 14.8% of violations,
followed by PDK (11.8%) and the Coalition for Family
(10.7%) who also had a high share in reported viola-
tions. Meanwhile, the Serb List had the lowest impact in
this regard, with only 0.6% of recorded violation cases..
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CHART 6 | Proportion of violations by social networks

Facebook NN 91 89

TikTok W / 6%

Instagram Il ) 6%

Youtube M 1.0%

This year's election campaign has reflected a marked
shift towards social media as the main space for po-
litical communication, public debate and, unfortunate-
ly, the spread of violations. To better understand this
phenomenon, the monitoring team conducted detailed
monitoring on some of the most used platforms, in-
cluding Facebook, TikTok, YouTube, X (formerly Twitter

) and Instagram. The monitoring results clearly showed

that Facebook is the platform where the majority of re-
ported violations occurred, with 91.8% of them. This
number proves that this platform continues to be the
main tool for political debates, but also for the spread
of harsh rhetoric, disinformation and hate speech. Be-
ing the most used social network in Kosovo, Facebook
has provided a suitable ground for the distribution of
content that has often crossed the boundaries of ethical
and legal communication.

In second place, but by a significant margin, is TikTok
with 4.6% of reported violations. This network, which is
particularly popular with young people, has been used
to spread political messages in shorter and more vi-
sually appealing formats. Meanwhile, Instagram and
YouTube have had an even more limited impact, with
2.6% and 1% of reported violations, respectively. These
platforms, although important for the distribution of
audiovisual materials, have a more structured nature,
making it more difficult for directly problematic content
to spread to the same extent as on Facebook.

While other social networks are gaining ground, es-
pecially among young people, Facebook remains the
epicenter of online political battle — an arena where
democratic debate and misuse of digital space often
go hand in hand.




CHART 7 | Type of content through which violations were posted

Comment NN 50.1%

Video IS S (09%

Post and photo I 4 8%

Written post I 5 (0%

Story 1 0.1%

The analysis of the content of the reported violations
shows that comments on social networks are the dom-
inant form of violations, representing 80.1% of cases.
This shows that users are more likely to use the com-
ments section to express hate speech, defamation or
the spread of disinformation, often reacting to posts by
politicians, media outlets or various public pages. In ad-
dition to comments, a significant part of the violations

was spread through videos (8%), which were used as

effective tools to amplify political messages or attack
opponents. This category also includes fake videos for

the purpose of manipulation or narratives that use vi-
sual elements to increase their impact. Posts accom-
panied by photos (6.8%) and simple written posts (5%)
also contributed to the spread of problematic content,
but to a lesser extent compared to comments. These
posts are often used to build stable narratives or to
shape public opinion on sensitive political topics. On the
other hand, ‘stories’ account for only 0.1% of violations,
indicating that this temporary form of content was not
a widely used channel for violations during the election
campaign.




Political parties and candidates

The Law on General Elections, among the criteria for
registration of political parties, also requires the sign-
ing of a statement by the party leader to respect and
abide by the Political Party Code of Conduct.! The same
criterion applies to certification to participate in the
elections. While Chapter V of the law is dedicated to the
Code of Conduct, which has the purpose of “establish-
ing conditions under which the people of Kosovo may
choose their representatives in free, fair and well-in-
formed elections within a climate of democratic toler-
ance, peace, and respect for the rule of law"?

The Electoral Code clearly defines the responsibilities
and limitations for political entities, candidates and
their supporters during the election campaign.

At aVVelectoralrally in the
Municipality of Vushtrri, which
was distributed via video on the
official website of this political
entity, candidate for MP, Xhelal
Svecla, in his speech, calls some
representatives of the opposition
parties as

some trash
from the old
parties.”

All political parties and individuals involved in the elec-
toral process are obliged to respect the provisions of
this Code, while the Elections Complaints and Appeals
Panel (ECAP) has the authority to review and sanction
possible violations. Political entities are obliged to in-
form their members and supporters about the norms
of conduct and to take measures to prevent violations.
The use of hate speech, the publication of inciting or
disinformation materials that may cause tensions and
violence, is considered a serious violation and is subject
to punitive measures by the relevant authorities.

This part of the report presents only some of the select-
ed illustrative violations used by leaders, candidates or
members of various political parties during the cam-
paign.

REr numrin

1 Law on General Elections, Article 13, paragraph 4.5, available in the Official Gazette: https://gzk.rks-gov.net/ActDetail.aspx?ActID=77074

2 Ibid., Chapter V.
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Hajrulla Ceku
¥/ Yesterday at 14:16 - Q&

Premtojné projekte gé vec jané duke u realizuar. Publikojné fotografi me Al, pa asnjé lidhje me

realitetin.

Postimet i kané me sponsorizime, komentet me profile false, pélgimet me like té blerg, tubimet me

autobusé.

Nuk kané as ide e as vullnet. Prandaj, normalisht gé bé&jné gafa kur flasin. Sepse nuk e kané seriozisht.

Lodhja demokratike nuk kalon!

The other candidate for MP, Hajrullah Ceko, in a post on his Facebook

69 comments

Democratic

profile, criticizing the Democratic League (Lidhja Demokratike) of

Kosovo, distorts its name in pejorative terms such as

ka thoté AGK-ja kur njé gazetar i gézohet sulmit ndaj Kryeminsitrit Kurti né
Skénderaj, dhe lirisé me ju drejtu masés me njé fjalim!!!
u mbet liria e shprehjes?
ush éshté tash “copé muti?”
i 202 4 comments

dY Like &) Share

View more comments

t‘*‘" Qemail Ajeti
“®"  Berati eshte muti kryesor

3d Like 5 il

Blerim Gashani, who was part of the
VV list from the Guxo party, has called

Stanisics”

those who, according to him, are defending
the LDK, although they used to attack it. The
term “stanisi¢s” refers to Jovica Stanisi¢, the
former head of the Serbian State Security
Service, whom Albin Kurti has previously
linked to Baton Haxhiu.

Lassitude”.

Dimal Basha, who was on the list of candi-

him a

3 shares|

piece of sh***",

The same insult has been repeated in
comments by other users.

(a Blerim Gashani

1Y 30January at 12:18 - QO

Si rugovisté té vendosur e té pérjetshém, krejt
rininé e kemi kaluar duke e mbrojtur LDK-né nga
stanishigét, atéheré té shtriré e organizuar
ndryshe.

E pabesueshme, tash erdhi koha gé klani i
riorganizuar i stanishigéve éshté béré tutori i
késaj partie e po e mbron LDK-né nga ne.

Dicka éshté rménuar kétu!?

s 101

dates for MP of the VV, in a post on Facebook
has insulted journalist Berat Buzhala, calling

28 shares
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Democratic Party of Kosovo (PDK)

PDK candidate for deputy, Ardian Kastrati,
in a post on Facebook, called the leader of 2 Ardian Kastrati @
the VV, Albin Kurti, a g

Mijaft mé me Albin Kurtin!
Ta SHPORRIM nga pushteti "babén ideologjik komunist" i cili e shkatérroi Kosovén!

Ta shpétojmé shtetésiné e Kosovés e cila u bé fal gjakut t& déshmoréve t& UCK-sé dhe martiréve t&
lirisé!

communist
id eolog ical VOTO ARDIAN KASTRATI nr. 65 |

[ 14
father”. Pl Y
65 75
who should be “ousted” from power !

RS
since, in his claim, he destroyed Kosovo. =
He accompanied this post with a photo of ARDIAN
him containing his number on the list of KASTRATI '

candidates for deputy, and with a call to vote
for him.

Kastrati also, in a video posted on his Facebook

Ardian Kastrati @ . .
@ com o a profile, called on VV supporters not to use offensive
S language. He asked them “not to

u "maj” (me u pasuru) miré ne katér vitet ¢
ardhshme.

Pasi té kryhen zgjedhjet ajo shkon dhe jeton 4
vite né Norvegji!
Késhtu njé dité kur pasurohen miré ....edhe Albini

ik né Norvegji dhe ju le me gojé hapur e né llog tu rn their mouths

juve q i thoni “albin baba™t
Ky &shte morali i Albin Kurtit!

ey into a toilet”,

O as4 243@ STmijE€

doipsas ) ximants: (i but to use only the argument.”

Kastrati, who has been active in using
insults against Albin Kurti, in another
Facebook post shared a fragment from
his appearance in a television debate
on TeVel.In this post, he concluded
that Albin Kurti “is afraid of prison” and
that this is the reason why he is

making pathetic
speeches like a
fool”

during the election campaign.
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Hisen Berisha & & ( Ndige )

#HisenBerisha67 #MaMire131 #PDK
#BedriHamzaKryeminister

00 jinale Hisen Berisha - Audio |

Hisen Berisha, the PDK candidate for MP, has
shared an earlier video from his speech at a
session of the Kosovo Assembly. In this post, he
stated that the attack on the Iber Lepenc Canalis a
coordinated act between Prime Minister Albin Kurti
and the President of Serbia, Aleksandar Vucic.

Betim Gjoshi, the PDK candidate for deputy, in a live ap-
pearance on Kanal 10 (Channel 10), which was shared
on YouTube, calls the analyst in the studio “the last blind
man”, telling him “you, Blerim, are

the last blind man”

who is trying to defend Albin Kurti,...and I'm not saying
this in the sense of eyesight».

LDK candidate for MP, Berat Rukigi, in a Facebook post, re-

Berat Rukigi's Post

Berat Rukigi
aruary 13-
Kryeministér | foreve té lodhéta me miza e me dhi,
Duartrokitjet e qytetaréve pér Lidhjen toné, jan shuplaka pérfundimtare pér paaftésiné dhe
arrogancin ténde.
E juve, nuk po ju nihet vetém piskama né foltore. Po ju ninet edhe piskama me krim kibemetik.
Asnje piskame nuk e ndal uraganin e rikthimit te madh te Lidhjes Demokratike te Kosoves.

© 22

10 ccmments 7 shares

™ Like (O comment

Most relevant »

Lild Liki

e Kan me piskate kan me dale re ruge mas 9 shkurtit me hedhe gure se aty e kan vendin
ate dine te bojne me se miri
Mas u merni me ta se sja viene me rrugaq me u mare LDK eshte tjeter nivel.Rruga e re
ashte njejte me Maga te US.

sponding to the insulting and threatening language that Prime
Minister Kurti had used against LDK, said of VV that

all you do is shouts and screams
at the podium/ you are only good
for shouting at the podium”.

Offensive language was also used in comments by third par-

ties calling VV as “thugs”.

Meanwhile, candidate Ardian Olluri from LDK, in a Face-
book post, said that Albin Kurti

desecrated all its
institutions”

until it came to power.”

Ardian Olluri’s Post X

Ardian Olluri @
anuary 13- @
Le ti tregoj dikush Albin Kurtit, qé prapashtesa "kyhi" né fialimin e tij éshté Kosova jone.

Kosova, kryeministér i sé cilés &shté tash e katér vite.
Republika té cilén nuk e njohu, & pérdhosi me té gjitha institucionet e saj deri sa erdhi né pushtet.

E sot, natyrisht se e shohim kété paragitje té tij sepse edhe ai vet, e ka paré fundin e tij.
Lumiri po vjen, Lidhja Demakratike e Kosoves po rikthehet,

LDK 124

Ardian Olluri 58
QD 719

6 comments

o Like

(J comment
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Alliance for the Future of Kosovo - NISMA

Zafir Berisha's Post X

y Zafir Berisha @
January 12 - @

TE nderuar qytetars,

Bashkohuni me kualicionin e veprave 1& médha 137, gé ta ndalim degradimin e shtetit nga infantilét e
regjimit!

Sot, pas gjithé sakrificave t& médha dhe mundit t& pashoq q& kemi bér s& bashku, jemi kétu pér t&
ndértuar njé té ardhme té re pér Kosoven.

Por, liria qé arritém nuk éshté fundi, &shté vetém fillimi.

Tani éshte koha pér té ndértuar njé shtet té forté, té drejté dhe té bashkuar, ku ¢do gytetar, pa dallim,
té ket& mundési t& barabarta dhe njé jeté mé té miré.

Kjo &shté betejé e re, njé betejé pér zhvillim, drejtési dhe prosperitet.

Ju ftoj q& bashk, t& ecim pérpara, t& mbrojmé até qé kemi arritur dhe t& mundésojmé njé t& ardhme
t& denjé pér fEmijét tané.

UGCK-ja luftoi pér liri, dhe sot ne do t& luftojmé pér njé Kosové té zhvilluar dhe 1€ integruar né
strukrurat euroatlantike.

Me ju, pér Kosovén!
#vegVEPRA #Zafal4

Zafir Berisha's Post X

. Zafir Berisha &
January 24 - @
A me qajté a me geshén,
Ministrja Rizvanalli né shtéping e Kosovés né Davas, paska pritur né takim Ministrin e Financave,

Planifikimit dhe Zhwillimit Ekenomik té Ugandés, Matia Kasaija, me té cilin paskan diskutuar gjer e
gjaté pér zhvillim ekonomik me theksé t& vecant né bujgési

Pasi ja kané mbullur dyerét Kosovés me SHBA e BE, e paskan gjetur njé dritare té "zhvillimit ekonomik”
pér Kosovén né Afrikél

Kéta o kane rréshqit, o jané be pér te Burdushi, digka nuk jané terezi.
Zafa

[+ RES 11 comments 3 shares

oY Like (D comment

Most relevant =

a # duthor
Zafir Berisha &

@followers

Coalition for the Family

Zafir Berisha, who was part of the AAK-NISMA list
of MPs, in a Facebook post called VV “the regime'’s
infantiles”, using derogatory language. While, in an-
other post, criticizing Minister Rizvanolli ‘'s meetings
in Davos, he wrote that

they have either gone
loony, or they are fit
to be taken to
Burdushi®”,

something is not quite right with them”.

Dr. Petrit Mulaku's Post ®

Dr. Petrit Mulaku
January 19-@
Mig,
Rreziku nga agjenda LGBT-iste éshte real dhe nuk duhet té neglizhohet asesi. Sovraniteti dhe shteti e

humbin vierén atéheré kur humbé identiteti.

Nése njé fémijé nuk e ka dert nése éshté mashkull ose femér aq mé pak do ta keté dert nése éshté
shaiptar ose dicka tjetér, as qé do tja ndiejé pér identitetin e tij.

Lévizja Vetévendosje e ka lart né agjendé ¢éshtjen LGBT-iste. Kété e ka déshmuar me ligjet e sjella né
kuvend, ligje t& direkt instalojné LGBT-izmin né shtetin e ri té Kosovés.

Me 9 Shkurt kundér agjendave t& goroditura!

Koalicioni pér Familjen
1298
351

© 703 113 comments 12 shares

gy Like J Comment

Candidate for MP of the Coalition for Family, Petrit

Mulaku, in a Facebook post, used exclusionary lan-
guage towards the LGBTQ+ community, presenting
the existence and rights of this community as a

danger”

to the state and national identity.

3 Burdushi is the nickname of Hysri Pegani, a person known in Kosovo as a “folk doctor” or “fortune teller”. He claimed to have the ability to cure dis-
eases and predict the future, but was involved in several court cases and was arrested for fraud and illegal activities. His name is often used ironically
or derisively to mean someone who believes in conspiracy theories or who is not trustworthy.
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Asdren Bytyqi's Post QL

i' ), Asdren Bytyai )
Y,r January 26 at 423PM - @

Koalicioni pér Familje denohet prapé me 5000 euro nga PZAP, duke kufizuar liriné e shprehjes né kété
garé politike. Fjalét "i themi jo martesés burré me burré e gru me gru”, "kemi té bé&jmé me ideclogji"
dhe "na detyrojné té heshtim pérballé degjenerimit” kushtuan 5000 euro. Fjala "marre dhe turp” na
kushtuan 4500 euro. A e kuptoni pse éshté kaq e domosdoshme mbéshtetja e Koalicionit pér Familje?
Nése doni q& Kosova t& mos b&het si Amsterdami, plot ngjyra lara-lara, garancia e vetme jemi ne.

AT G 8
KNGV S RS 1 1
s 8 e PO A L RN
Fridon Lala's Post @
° Fridon Lala
o Jaruay13-@

Kryeministri ma i miri e punétori pér ne, kryeministri ma i dashuri pér ju, po e vieréson punén e IRDK-
sé e lartéson angazhimin e té parit tong, shokut e bashképunétorit tim, kryetarit Elbert Krasniqi.

Po e kuptoj shgetésimin e ish-deputetit pazargji pér vizitén e KM. Ai ka ndérruar 4 kryeministra 1&
ndryshém né 4 mandate, e me asnjérin nuk e ka pasé mundeésiné me u ulé né tavolingé.

Lére gé nuk ka arrité 18 krijojé imazh té miré pér vetén, pérpos imazhit t& pazargjiut, po ai pér 4
mandate nuk arriti ta bind asnjé kryeministér ta vizito] koemunitetin, nuk arriti asnjgheré t& krijojé kési
imazhi vlerésues pér ne, sic e thoté i pari i vendit, KM Kurti.

Veton, té pata premtu qé n& momentin qé vendosi té kygem né politiké do t& jeté fillimi | fundit ténd.
Elberti té ka pensionuar politikisht. | vetmi "aktivitet politik" i yti tash e mbas éshteé facebooku, se
realisht ti nuk je as n& garé, se IRDK 8shté pakrahasimisht tjeter nivel me juve.

Kujdesu me menaxhu miré déshprimin. Sot t& déshproj Peja, dje té deshproj Gjakova, ku e béré hapjen
e fushatés né njé kafiteri, e t& cilén nuk po guxon as me e publiku prej déshprimit.

Déshprimi do té jete i gjate.

The other candidate from this coalition, Asdren Bytyqi,
opposing the ECAP's decision to fine this political
entity, in a Facebook post used derogatory language
towards the LGBTQ+ community, writing that
we say no to marriage
between a man and aman

and awomanand awoman

...and that

we are forced to remain
silent in the face of
degeneration”.

The candidate for MP on the IRDK list, Fridon Lala, has
used derogatory language towards the leader of the
PLE, Veton Berisha, calling him a

monger”.

In a post on Facebook, he wrote that
| understand the
concern of the former

monger MP about the
PM'’s visit”.
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Gender-based violations

Many societies still view political roles as predominant-
ly male, prejudicing women who aspire to high office.
Instead of appreciating their ability, they are often asked
to “stick to traditional professions” such as art, teach-
ing or family care. Women are judged not only for their
political decisions, but also for their appearance, voice,
dress or personal life. Male politicians rarely face the
same kind of personal attacks. Denigrating language
and personal attacks are often used as strategies to
discredit women in politics and create an environment
where they feel unsafe or worthless. Platforms like
Facebook allow people to offend without having to face
direct confrontation, making attacks easier and more
frequent.

a
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To analyze the campaign environment on social media,
DnV used the "Pikasa” platform to analyze comments
about 61 women candidates who were featured in
86,576 articles shared on Facebook. The four women
who received the most negative comments are:

c Fitore Pacolli - Dalipi: 1,426 comments

e Albulena Haxhiu: 1,057 comments

o Hykmete Bajrami: 931 comments

e Doarsa R. Kica: 756 comments

Top 100 Women MP candidates @

Compars Priticions

199 a7 69389 w923

2
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0 20089 35203 som
3 507 s 5829
0 o 0 o
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208 01

By comparing the number of articles mentioning the
top three female candidates with the most hate speech,
we see that in total interactions including articles and
online posts Hykmete Bajrami with 76,827 comments,
then Fitore Pacolli - Dalipi with 58,983 comments, and
Albulena Haxhiu with 58,899 comments.



From monitoring cases of posts by female candidates for MPs and the negative comments they have received, we
see denigrating language from third parties.

= . ——
O Create reel 3w Like Reply 70

View all 5 replies

Isat Gashi
Turpi kosove se iqun kriminela
uckju mallkoft zot

3w Like Reply 70

Ismet Berisha

Qj rrugage
3w Like Reply 70:

View 1 reply

Xhevdet Shahini
Qe kjo hajdutja jav shtinen gishtin

3w Like Reply 60

Eamadan Salihu
Hajde hajnesh hajde edhe sa
skandale duhet me te dal e me u

A3 Fitore Pacolli Dalipi

The candidate for deputy on the VV list, Fitore Pacolli - Dalipi, in a video published on her Facebook profile, was faced
with offensive language in comments from third parties, calling her a

thug”, thief”, the wretch”.

The other VV member, Edona Llaloshi has been the
target of offensive comments on her Facebook pro-
file. Being a singer by profession, the most frequent
insults have been related to this, “suggesting” to
her that she stick to her career in music and not get
involved in politics. One commenter wrote,

you cow, just stick to
music, because you're
not cut out for politics”.

Other offensive comments were

how did you get tricked
into joining VV, they

) ¢ ona Laloshi 6 (Follow) gave you a lot of money,
| { 7 you fraudster”
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Arbérie Nagavci & 8 Follow .
February 6 at 4:47PM - &
Overview Comments

Puna e vazhdueshme pér pérkrahje t& nxénésve me nevoja té
veganta.

Most relevant »
° Thuaje Té Vértetén
Ti je vetém njé analfabete e moderuar g

2w Like Reply

@ Hajrush Bytyqi
£,

g

XY )

2w Like Reply &

View more comments 20f11

Puna e vazhdueshme pér pérkrahje té nxénésve me nevoja té vecanta. @ Comment as Albert Krasnigi

VV candidate, Arbérie Nagavci, in a video posted on her Facebook profile, has received negative comments. Among
them, one page calls her

You are just a moderate illiterate woman”.

Arbérie Nagavci is also the Minister of Education, Science, Technology and Innovation.
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Recommendations

0 For State and Regulatory Institutions

Elections Complaints and Appeals Panel (ECAP):
Strengthening oversight and punishment mechanisms for political entities and candidates who use hate
speech and disinformation in the campaign.
Applying categories to the database for violations during campaigns, publishing decisions in editable formats,
and punishing repeat offenders.

Central Election Commission (CEC):
Adopting clear guidelines on the behavior of political entities and candidates on social networks.

Information and Privacy Agency (AIP):
Developing a legal framework to protect citizens from the misuse of personal data in election campaigns.
Increased cooperation with social platforms to limit the spread of disinformation and orchestrated attacks.

e For political entities and candidates
Drafting and implementing a Code of Ethics for Digital Campaigns to avoid the use of negative strategies
and propaganda.
Organizing training for candidates and their teams on the ethical use of social media.
Establish aninternal mechanism for reporting and addressing violations by party supporters.

e For Civil Society Organizations and the Media
Developing media education campaigns to inform citizens about the dangers of disinformation and the impact
of propaganda on elections.
Creating fact-checking platforms where citizens can report and check questionable information during the
campaign.
Organizing public debates to promote a more constructive and informed discourse during elections.
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Appendix 1:

Hate speech

Disinformation

Misinformation

Out-of-context

information

Defamatory/
derogatory language

Meme

30

Abusive or threatening speech or writing that expresses categorical prejudice against a

particular group, especially on the basis of race, gender, religion, or sexual orientation

False information deliberately and often covertly spread (as by the planting of rumors)
with the aim of influencing public opinion or obscuring the truth

Spreading false or misleading information, whether intentionally or unintentionally

When a piece of information or a statement is interpreted, used, or presented in a way
that does not reflect its full or accurate meaning in the original context. This can hap-
pen intentionally or unintentionally and often leads to misunderstandings or misinter-

pretations.

Any type of language, whether written or spoken, that is intended to belittle, damage

the reputation of, or denigrate a person, group, or institution.

Entertaining or interesting photo, video, etc., that is widely spread on the internet



MONITORING VIOLATIONS DURING THE ELECTION CAMPAIGN ON SOCIAL MEDIA
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